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BILLBOARD ADV ERTISING. 


ineeined Advertisements. 


BILL POSTERS’ DIRECTORY. 


oy line Displayed Advertisements under this 

heaving, 25c. for one insertion, boc. for three inser- 

tiom 75. for four insersions, $1.00 for six inser- 

tions Larger cards, roc. per agate line 

Winona, Minn., Henry Werner, 
City Bill Postera d Distributor. 


Nanaimo, British Col. Pop. 7,000. 
A. A. Davis owns and controls all bill 
boards and spaces. P.O. Box 189 


Fort Wayne City Bill Posting Co. 
Theatrical and City Biil Posters. Distri- 
buting and Advertising — Work 
pro rey and —t as Teh execute 
FORT WAYNE, I> B. ueneeuh, 
Manager. 


Joliet, D1., DeLong & Biederman, 
Bill eaten and Distributors. 


Classified Advertisements 


BILL POSTERS’ DIRECTORY. 


Stavanger, Minn. Ole Holm, 
County & City Bill Poster & Distributor + 


Waukon, Iowa. Pop. 3 ,000. 


Wm. 8. Hart & Co. control all space, in- 
eluding Opera House and Fair Grounds 
Good work anywhere in N, E. lowa. aé 


Effingham, Ill. H.TI. Vance, 
City Bill Poster and General Distributor 
Member N.D.A. a3 
Meadville, Pa. Pop. 12,000. 


Geo, Knox, City Bill Poster, Disfributer 
and General Advertiser. 


R. W. STORRS, 
De Funiak Springs, Fla. 


Can cover all West Florida outside of Pen- 
_sacola in any manner desired. tf 


Albuquerque, N. M. Pop. 10.000. 


The Hudson Ady. & Bill Posting Co., own 
and control all bill boards, Also do distri- 
buting, tacking, fence painting, mailing. t 


Boone, Iowa, Population 9 ,000 a6 
J.J. Kirby, City Bill Poster and Distributor 


DENVER, COLO. 


The Curran Bill Posting & Distributing Co. 
owns and controls all bill boards and ad- 
vertising privileges in Denver, Pueblo and 
Colorado springs. Population of Denver, 
165,000; Pueblo, 40,000; Colorado a 
Colorado o Vity a and Manitou, 20,000, 


Lima, Ohio. Pop. 20,000, 
W. Cc. Tirrili, City Bill Poster and pues. 
buter. Work promptly done. 


Manchester, N. H. Frank P. Colby, 


City Bill Poster, D.stributer and Baggage 
Transfer. Address 30 Mauchester st. 


Memphis, Tenn. 


Van Beuren & Co., Bill Posters and Distri- 
‘buters, 224 Second street. 


DISTRIBUTERS’ DIRECTORY. 


APRIL, 1806. 


Classified Advertisements 


DISTRIBU TORS’ ‘DIRECTORY. 


Williamsport, Pa. 
S. M. Bond. Distributor. 
Selkirk, Ohio. 
©. P. Rober's, Reliable Distribu’ or. j3 


Pittsburg, Pa. 

The * Twin Cities” Distributing Agency are 
the “Greater Pittsburg” Distributors, Pop. 
600,000, Members National Distributors’ 
Association Office, 6 Sixth St. Pittsburg 
Branch, Allegheny. J T. Hudson, mgr. tf 


Des Moines, Iowa. Pop. 70,000. 
Geo. F. Robb, Distributor of Booklets, Cir- 


culars. Write for prices. Honest service 
at reasonab'e rates. 
Dicksonburg, Pa. I. C. McLean, 
Distributing in Crawford county. a3 
Greenpoint, 2%. Pop. 160, 000. 
F. Loweree, 58 Clay, Reiiable Distributor + 


We can gaarantes that advertisers will re- 
ceive honest, reliable service from any firm 
or person whose advertisement appears in 
the following list. 

No advertisements received from minors 

References as to honesty and integrity 
must accompany all applications for space 


Mattapan, Mass. D. L. Cushing, 


Circular Distributor and Gen. Advertiser 


Jacksonville, Ill., 807 S. Main St., 


Wm. Burke, member of and recommended 
by U_S. Dist. Bureau. 


Donat J. Lefebvre, Manchester, 


N. 8., Box 48%. Reliable Distributor of all 
Kinds of Advert sing Matter. 


Boise, Idaho, Spaulding & Gordon, 


Reliable Distributers and Sign Tackers, 
We ‘pay rent for our locations and can 
guarantee. 


Boston. Mass. 1500 Washington St. 


Wm. E. Prescott. Distributo: of advertis- 
ing matter. Advertisers write atonce. né 


Milford, Mass. 


Population, 10,000. W. E. Cheney, City Bill 
Poster, Distributor. 82 So. Bow street, Sole 
vontroi of all bill boards in city and adjoin. 
ing towns. 20 years’ experience in this city 
Baggage and scenery truck express. fe-12 


Newport, Ky. G. H. Otting & Son, 
Own aud co;itro! all boards. Good Service. 


Palatka, Fla. né 
W.8S. Nugent, Bill Poster and Distributor 


South Framingham, Mass. aja 
W.H Trowbridge, Bill Poster. Five towns 
Waukegan, Ill. 
G Runey & Son, Distributors.  — Posters, 
ete. (Circuit 18 towns.) Pop. 35.000, no 
Tucson, Arizona, 2,000 ft. of boards 
WM. REID, Box, 148. dl2 


Springfield, Ohio, H. H. Tyner 
Licensed City Bill Poster and Distributer. 


St. Charles, Mo. Pop. 10,000, 


City Biil Posting Co., own and control all 
bill boards, also do Distributing, Tacking, 
ete.; circulars mailed, or list of names of 
residents of ®t. Charles City and County 
furnished. Best cf reference. 

J.N. Mittleberger, Manager. ob 


Sioux City, lowa, pop. 40.000, 


Posters, Distiibutor and Tackers. Wedo 

all kimds of advertising & guarantee work 

Sioumn City Bill rosting and Adv ee ae 
[Licensed] Member A. B. 


Victoria, British Col. Pop. 20.000. 


The Vicvoria Bill Posting Co. own an con- 
trolall bill boards, paintsigus and bulletins 
and does distributing. Address ROBERT 
JAMIESON, Manager, P. VU. Drawer 28 


Woodland, Cal. 


Dietz and Glendenning, Bill Posters. 6no 


Lu Verne, Minn. Pop. 3,000. 


Dana M. Baer, Bill Poster and Distributor, 
Box 490. ab 


Cincinnati, O. Pop. 350,000 
Unexcelied Distributing Service. 
W. H. Steinbrenner, 811 Vine, Cincinnati 


Chieago, Ills. J. A. Clough, 
Contracts solicited for the distribution of 
ali legitimate advertising matter in Chi- 
cago and suburban towns. 

W. E. Patton, Corinth, Miss. 


Bill Poster ane Distributer. Reference fur- 


nished. Box7 nb 
Dowagiac, Mich. i6 

The Mich. Adv. Bureau Wm.J, Kryder. Pres 
Easton, Md. 


The Adv. Dist. Bureau, sts and distri- 

butes bills, signs and circulats, and all 

classes of advertising matter. "John R. 

‘Thompson, Manager. Box 118. a6 
Fredonia, N. Y. 

John H. Case, Distributor. 


Grand Rapids, Mich. 
George M. Leonard, Reliable Distributer 


Marinette, Wis. Menominee, — 
Pop. 15,312— Adjoining—— Pop. 12,5: 


Box 1097. a6 


Wm. H. Earle, Marinette, Wis. lUstiable 
Distributor. Your contracts solicited mf 
Newport, Ky. + 


G H. Ottlng «& Son, Bill Posters and Dis- 
tributors, 608 York street. 


New Orleans, C. H. Young & Co., 


408 Cerondelet St. General Distributors. 
Unlimited reference. Honest work. d6 


Paterson, N. J., Population 98,000. 
Abram H. Post, Distributor, 48 Hamburgh 


Paducah, Kentucky. 


H. JOSEPH HARTH, 
Bill Poster and Distributor. Member Inter- 
national Distributors Ast nofN.A. 16 


Portage, Wis. 


W. H. Bathgate Advertising and Distribu- 
ting Agency. Bill posti hg, 81 signs tacked. n6 


Laconia, N. H. Pop. 15,000. 


Folsom Opera House, Driving Park and 
Show Grounds. ‘J. F. darriman, Manager. 
Owns ad! boards in the city and suburbs. 


Delaware, O. G. D. McGuire, 
City Bill Poster and Distributor. 
When you write, mention Billboard Advertising. 


Richmond Hill, L. -: 


Circulars distributed honestly in Queens 
County by L. Baugert. af e n6 


Scranton, Lackawanna Co., Pa. 


Jobvn H. Beltz & Sons, General Advertising | 
Agents, Writetous, 654 Deacon street 


When you write, mention Billboard ‘Advertising. 


Butler, Ohio. M. M. Spohn, 
Circulars dfstributed and signs nailed upin 
Richland and adjaceut Uo’s. $1.75 perm. + 

Menomonie, Wis. 

Flint & Thompson, 
Circular pistributors, References fur- 
nished. tes sent on application. al 


EXPERT AD WRITERS. 


Advertisements mae this head $1.50 per year, in 
nonpareil. In bold-face type, $3.00 per year. Dis- 
play advertisements not exceeding 7 lines, 25¢. per 
fine, All advertisements amounting to $1.50 and 
over include a year's subscription free. 


New York, N. Y. 
Barlese, C. J., Rose, N. Y. 
Curran, R. L., 111 W oa 34th st., New York, N.Y 


Day, Chas. H., Whitneyville, Conn. 


Fowler, Nath, C., Tribune Building, N. Y. 
Marston, Geo W., Portsmouth, N. H. 

Moses, Bert M., Box 283, Brooklyn, N. Y. 
Newitt, J.C, Stimson Bldg , Los Angeles, Cal. 
Patterson, Will J., 125% W. 3d Los Angeles, Cal. 
| Searboro, Jed, 48 Arbuckle Bldg, Brooklyn, N.Y 
Star Ad. Writing Bureau, Evening Star Bldg., 
| Washington, D.C. 

Stewart, W. C., 4114 Elm Ave., 
Ward, Artemas, Lincoln Bldg., Union Sq., N. Y. 
Wilder & Co., 621 Market st., San Francisco, Cal. 


Woolfolk, Chas. A., 446 W. Main 
street, Louisville, Ky. 
Zingg, Chas. J., Farmington, Me. 


Bates, Charles Austin, 1413-1415 Vanderbiit Bldg. 
| 
| 
| 


Philadelphia, Pa 


STREET CAR ADVERTISING. 


pre under this heading $1.50 per year, 
in nonparetl. In bold face type, $3.00 per year. 
Display 25 cents per line. 

Advertisements amounting to $1.50 and over, in- 
clude a year's subscription free. 


Barron G. Collier, Times Bldg,, N. Y. Cole Bldg, 
Memphis, Tenn. 
George Kissam, so Bromfield St., Boston, and 


Postal Tele raph Build’g, New York City. 
| Broadway Advertising Co . Hugh J. Grant, pres. 
| 261 Broadway, New York City. 


Mark D. Batchelder Co.. 38's; Ma- 
rietta Street, Atlanta, Ga. 


Also Savannah, Ga., Charleston, S.C., Rich- 
mond, Va., Peoria, Ill., St. Joseph, Mo., Dubu- 
que, Ia. 
O. J. Mulford, Hammond Building, Detroit, Mich. 
Western Adv. Co., 316 Union Trust Building, 
St. Louis, Mo. 
| Sam. P. Ferree, 231 Broadway, New York City 
Manhattan E. R. Advertising Co., 33 Murray st., 
} New York City. 
M. Wineburgh, Times Bldg., N. Y. 
M. Wineburgh »*r. Boston, Mass. 
M. Wineburgh, Jr., 164 Bank st., Cleveland O. 
Wyndham Robertson, Dallas, Tex 
The Acton-Burrows Co., Toronto, Ont. 


Send 24 cts. in stamps to Henne- 
‘gan & Co.,117 East Eighth Street, 
| Cincinnati,O., and receive in return 
8 handsome leather bound Date 
| Book Best ever published. 


| 


| 


When you write, mention Billboard Advertising, 


‘Display advertisements not exceeding 7 


POSTER PRINTERS. 


Advertisements alti this head $ $7.50 per vear, in 
veay in momparetl. In bold face type, $3.00 per 
vea* Insplay advertisements mot exceeding > 
lines, twenty-five cents per line. 
Advertisements amounting to $1.50 and over in- 
clude a year's subse — Sree. 


Calhoun Printing Co, Hartford, Conn 

Calvert Litho Co, Detroit, Mich 

Cameron Show Printing Co, 57 Ann, New York 
Central City Show Printing Co, Jackson, Mich 
Central Litho and Eng Co, 140 6th ave, New York 
Central Show Printing Co, 143 Monroe, Chicago 
Correspondent Show Printing Co, Piqua, Ohio 
Courier P rinting Co, Brantford, Ontario 
Courier-Journal ob Rooms, Louisville, Ky. 
Courier Show Printing Co, Buffalo, N Y 

Cox's Sons, John, Gay and Pratt, Baltimore 


The Donaldson Litho. Co., Cin’ti, 0. 

Eichner & Co, Baltimore 

Empire Show Printing Cc., 73-75 Plymouth Place, 
Chicago 

Forbes’ Litho Co, 181 Devonshire, Boston 

Francis & Valentine, 517 Clay, San Francisco 


Free Press Show Print., Detroit. 
Fox, Richard K, Franklin and Dover, New York 
Gribler Litho Co. Chicago. 

Gillin Show Print, 132 West 14th, New York 
Goes’ Litho Co, 140 Monroe, Chicago 

Gt. Am. Eng & Print Co, 57 Beekman, New York 
Great Western Printing Co, 511 Market, St Louis 
Greve Litho Co, The, Milwaukie, Wis 

Haber, P. %., Fond-du-laz, Wis 

Hasselman Printing Co., indiana lis, Ind 
Hatch, C R. & H. H., Nashville, Tsnn 


Hennegan & Co., Cincinnati, Ohio. 


Jackson, J B., 48 Centre, New York 
Jordan Show Printing Co., 128 Franklin, Chicago 
— Job Rooms, Columbus, oO. 

edger Job Office, 605 Sansom, Philadelphia 


Libbie Show Print, Boston, Mass. 

Lick Show Print, Fort Smith, Ark 

Liebler & Maass, 224 Centre, New York 

Mauberret’'s Printing House, New Orleans, La. 

Metropolitan Printing Co , 222 W. 26th, New York 

Miner Litho. Co The H.C. 342 west 14th st 
New York, 

Morgan, W. J. & Co., St. Clair, Cleveland 

Morrison Show Print, Detroit, Mich. 

National Printing & Eng. Co., Chicago 

Orcutt Litho. Co Chicago 

Pioneer Printing Co., 214 Jefferson, Seattle, Wash 

Planet Show Print, Chatham, Ont., Canada. 

Richardson & Foos, 112 4th Ave, New York 

Riverside Printing Co.. 216 3rd, Milwaukee, Wis 

United States Printing Co., Cincinnati 

What Cheer Show Printing Co., Providence, R. I. 

Winterburn Show Print., 166 Clark, Chicago 


MURAL SIGNS AND PAINTED BULLETINS 


Advertisements under this head $1.50 per year 

in nonpare:l In bold face type, $3.00 fe year 

mes, 25.). 

per line, Advertisements amounting to $1.50 and 
over include a year's subscription free. 


Boston, Mass. 
. Donnelly & Sons, 6 Tamworth St. 
ston Advertising Co., 8 Bromfield st. 
BROOKLYN, N. Y¥. 
The New York and Brooklyn Adv. Sign Co, 
DeKalband Hudson aves. 
Thos. A. Skidmore, 640 Halsey st. 
CINCINNATI, O 
The John Chapmn Sons Co., 19 Longworth st 
Dilt's Advertising Service. 312 Coleman st. 
Ph’ Morton, 333 west Fifth st. 
CHICAGO, ILLS. 
R. J. Gunning, Wabagh ave., cor. VanBuren st. 
Bour & Company, s9 Dearborn st. 
F. M. Lewis & Co., Temple Court 
Thos. Cussack, Blue Island ave. and Throup st. 
CLEVELAND, O. 
Bryan & Co., Highand Middle Sts. 
Denver, Cor. 
The Curran Bill Posting and Advertising Co. 
DeTrRoIT, MICH, 
Walker & Co., 43 Rowland st 
KALAMAZOO, MiICcH.—J. KE. Met ‘arthy & Co. 
LEXINGTON, Ky. 
I, H. Ramsey & Co., 137 east Main st. 
LovIsVILLE, KY.—Heverin Bros 
NEWARK, N Z ~Newark Bill Posting Co. 
New York, N. Y. 
TheO. J. Gude Co,,113- 115 w. Broadway 
C. S. Houghtaling, No. 4 Park Place 
i, EK LaTour, 1718 Broadway 
Sam W. Hoke, 87 Nassau st. 
Unexcelled Advertising Co., 46 Vesey street 
Colyers System Advertising Service, 113 and 
115 west Broadway 
OMAHA, NER. 
Thos. Mulvihill, 1512 Harney st. 
OSHKOSH, Wis.—-John E Williams 
PHILADELPHIA, Pa. 


American Advertising Sign Co., 1336 Race st. 
Wm. Johnson, 

PITTSBURGH,, Pa. 
G. G. O'Brien. 

PRAIRIE CriTy, lowa,—W. S. Parker 


SAN FRANCISCO, CAL, 

Arthur M. Plato, 

S. 1. Stone, 506 Commercial st. 
SCRANTON, PA.—Reese & Long Adv. Co. 
St. Louis, Mo. 

W. F. Williamson, 113-115 N. 6th street 

Huiest & Stout Adv. Sign Co 

R. J. Gunning, 

TORONTO, CAN.—Price Advertising Co. 

The Acton Burrows Co. 

VANCOUVER, CAN.--The Acton Burrows Co. 
WINNIPEG, CAN,—The Acton Burrows Co. 


When you write, mention Billboard Advertising 
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w. BRIGHT AND INTERESTING ON THE BOARDS. 


Vor. V., No. 4. 


The Premium List. 


The premium list is absolutely neces- 
sary for the success of the fair or harvest 
home, yet it is rarely even half done. 
The fair managers generally recognizing 
that they must have a printed list of pre- 
miums, farm out the privilege to some 
local printing office, and then the adver- 
tisers are worked for all there is init. A 
thousand or so are printed and promiscu- 
ously distributed through the advertisers, 
handed here and there, or mailed to the 
fifty or so who may ask forthem. As a 
rule, the fair premium list is a country 
sob, not but that some country offices can 
do a good job of printing, but they rarely 
do make up an effective premium list. 
The attractions and list of premiums are 
so jumbled together with the advertising 
that neither the fair nor the advertiser 
gets more than half of the benefit. 

I was particularly impressed with the 
lack of force in premium lists when as 
advertising manager of the Ludlow La- 
goon, I was called upon about the middle 
of August to advertise a tri-county harvest 
home to be held at that famous Cincinnati 
resort on September 13 and 14, 1895. The 
bill posting and newspaper advertising was 
quickly placed, and startled the farmers 
of Boone, Campbell and _Kenton counties 
of Kentucky. The bills were striking 
and advantageously posted. One farmer 
said it was ‘‘advertised like a circus,’ and 
yet it would surprise some of our circus 
people if they knew the amount of paper 
used. It was not so much the amount of 
paper as it was the careful way in which 
it was posted. Not a sheet. was wasted 
and every point was covered. 
Uusements in the county papers were 
miniature billboards, and emphasized with 
local notices, that read like, and were, 
news items. 


The adver- 


It was my first hand-to-hand experience 
with the premium list though, and secur- 
ing the printed lists of a number of pre- 
vious fairs and harvest homes, I readily 
recognized its value and wondered at its 
abuse. Not one of the lot was well- 
printed nor effectively arranged, and in 
response to inquiries, I was surprised to 
find that the issue rarely exceeded one 
thousand, and that no system was adopted 
in their distribution. In the three coun- 
hes are situated the cities of Ludlow, 
Covington, Newport, Bellevue and Day- 
ton, Only a small percentage of this 
population would be interested in the 
premium list, and the Lagoon, being open 
all Summer and already well-known to 
the residents, I published a brief four- 
page programme of the attractions and 


CINCINNATI, 


APRIL 1, 1896. 


PRICE 10 CENTS. 
PER YEAR, $1.00. 


the scope of the exhibitions, and made a 
house to house distribution of them Of 
the premium lists, I issued ten thousand 
copies, and mailed one to every voter and 
property owner in the districts named. 
The postage alone amounted to nearly 
$80.00. The balance were distributed 
among the advertisers, postmasters, gen- 
eral stores and in the markets. The 


of many and the opposition of the older 
county associatians, were obstacles which 
were only overcome by advertising. The 
same mediums were used, but these were 
used correctly and more effectively. The 
work did not end with simply ordering 
the printing and putting it out haphazard. 
The expense of pasting, distributing and 
mailing was nearly treble the printing 
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ARTHUR 


result was that the attendance at the har- 
vest home on those two days aggregated 
35,000 cash admissions and the exhibition 
was the greatest ever made in Northern 
Kentucky. 

When it is considered the Association 
was only organized thirty-five days previ- 
ous, and all the arrangements completed 
an 1 advertising done in that five weeks, 
t .e showing made beats all records. Of 
course there were cities to draw from, but 
the shortness of the time, the skepticism 


BABBITT. 


bill, and every sheet and every premium 
list was placed with care. 

The advertising in the premium list 
paid for the printing of it and its distribu- 
tion. Every advertiser was satisfied, and 
one merchant who insisted on having a 
number of copies to distribute among his 
patrons, returned’ them with the state- 
ment that his customers all had copies. 
The make-up of the premium list was 
simple but uniform. Evety other page 
was advertising. One page was devoted 


to the attractions for each day, and fol- 
lowing each day's programme was the 
list for that particular day. There were 
other strictly fair pages for list of officers, 
rules and regulations, and special an- 
noucements. 

The success of any fair or harvest home 
is dependent on the spirit of competion it 
awakens. Every right-minded farmer, 
stock raiser and farmer’s family are proud 
of their work, and to win the blue ribbon 
betokening superiority in any line, is an 
honor which they seek. Let the premium 
be of sufficient value to reimburse them 
for the labor and expense of making the 
exhibit But do not end with that. Let 
every possible competitor know beyond a 
doubt what the premium is and all the 
conditions. To do that, a printed premium 
list should be sent to all. A systematic 
distribution can be made by using the 
polling lists, or better still the assessor's 
lists. I used both, copying names into a 
book alphabetically arranged, and catch- 
ing the non-voter from the assessor’s list. 
I have that list now for use next year, but 
will, of course check it over again next 
summer. 
family with your premium list, and inter- 
est them all The bills will be a consfanj 
reminder of the date and place, but the 
premium lists properly printed and dis- 
tributed will bring you the greatest 
returns, though both are necessary and 
inseperable. Joun L WHELAN, 


ARTHUR BABBITT. 


On this page we produce a fairly accurate 
portrait of this energetic, active and rising 
young gentleman. Though scarcely twenty- 
seven years old, he has held the position of 
assistant secretary of the Wisconsin State Agri- 
cultural Society, having been appointed thereto 
in 1894. 

He is a natural systematizer and a parlia- 
mentarian of great promise. Much interest 
centers on him just at this time, owing to the 
fact that upon his shoulders will, in all proba- 
bility, fall the task of associating the American 
fairs 

He was born and brought up on his father’s 
farm, at Beloit, Wis His father, the Hon. Clin- 
ton Babbitt, who is still hale and hearty, wasa 
celebrated breeder of trotting horses and short- 
horned cattle. and who, by the way, too, was a 
member of the Fifty-second Congress, and for 
ten years was secretary of the society of which 
his son is now assistant secretary 

Arthur Babbitt attended scnool irregularly, 
graduating from Beloit College Academy in 
1890. He afterwards studied law at the Wiscon- 
sin State University, and was admitted to the 
bar in that State in 1593 

His career has been an active one. He has 
traveled extensively, written considerably and 
worked incessantly. During the time his father 
was postmaster at Beloit, during Cleveland's 
first term, Arthur was his right-hand man. He 
has also been in the employ of the Eclipse 
Clutch Co., of Beloit, and various other concerns. 

Possibly a better idea of his personality could 
be conveyed by merely stating that during his 
last year at college he took exclusive care ot 
thirty head of cattle. He had to rise at 4 a. M., 
but he never missed the opening recitation of 
his class, at 7:45 A. M. 

He is a wonderfully genial and pleasant fel- 
low withal, who not only makes friends easily, 
but keeps them. We will hear more, much 
more, of Arthur Babbitt, or the writer is badly 
mistaken. 


In this way you reach every: 
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RAILROAD ADVERTISING. 


The passenger departments of nearly 
all the trunk lines are extensive adver- 
tisers in the territory they traverse and 
also in all that is tributary thereto. 

The ways and means adopted are many; 
and the methods adopted are varied. 

During the World’s Fair nearly all the 
roads running into Chicago used posters 
extensively. The posters ranged in size 
from a half-sheet bill to a thirty-two- 
sheet stand. Some were designed «and 
printed exclusively for one road, and 
others were known as ‘‘stock.’’ Most of 
the stock posters were representations of 
the plan and layout of Jackson Park, and 
were very effective. The printing estab- 
lishments were careful not to send the 
same design to roads competing in the 
same territory, but by using the same for 
several roads in different sections, they 
were able to sell them at a price which, 
while giving them a good profit, would 
have caused a loss had only one road used 
them. It is a matter of fact that the 
roads using the ‘‘stock’’ posters were 
just as well billed as those which used 
special work, and at much less expense. 

The use of posters by the railroads 
during the World’s Fair year seems to 


have been greater than at any time before 
or since. 


Nearly every railroad has some well- 
developed plan of advertising which they 
follow. The New York Central is prob- 
ably the best advertised road in the United 
States. This is a natural result because it 
has everything that could be advertised—- 
road-bed, equipment, service, scenery, 
territory and terminals—and of a char- 
acter to make very interesting advertising. 

In 1893 Geo. H. Daniels, the General 
Passenger Agent, commenced a series of 
copyrighted pamphlets, each devoted to 
the exploitation of some seasonable and 
appropriate feature. The excellence of 
these publications was great. The expense 
involved was manifestly too great to 
admit of the indiscriminate distribution 
of these brochures, so in order to place 
them in the hands of interested parties, 
the plan of advertising them for sale in 
the newspapers was adopted. 

Since the initial number in 1893 nine- 
teen uumbers have been issued. All but 
one sold at ten cents ; this one, issued in 
the Spring of 1895, and cataloging the 


summer resorts reached via N. Y.C. & 
H.R. R. R., sold at a quarter. 


This successful advertising was styled 
‘The Four Track Series,’’ and is perhaps 
quite as well known as any of our maga- 
zines. It certainly heads the list of all 
circular or pamphlet advertising. 

In Florida another very successful sys- 
tem has been employed by H. B. Plant. 
Before he took hold of the railroads of 
that state the climate was just as perfect 
as it is now, but comparatively few people 
knew it, and fewer still of the thousands 
who went to Jacksonville went any fur- 
ther, except when they would take an 
occasional excursion up the St. John’s 
river. The advent of Mr. Plant changed 
all this. First of all he and his associates 
built several of the most beautiful hotels 
in the world. They commenced at St. 
Augustine and stopped at Tampa. The 
railroads which until then had been little 
more than ‘‘two streaks of rust and a 
right of way,” were made to compare 
favorably with the best. These things he 
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advertised extensively, both by letting 
people know that they existed and also by 
the lavish expenditure of money on the 
guests of the hotels and on the patrons of 
his roads, fairly dazzling them with gran- 
deur and luxury, and commanding the 
admiration of all for the wonderful con- 
ception and successful execution of this 
great enterprise. 

Among the western railroads, or rather 
those of the Middle States, undoubtedly 
the largest advertisers are the rival Chi- 
cago-Cincinnati lines, the C. H. & D. and 
Monon and the Big Four Route. Both 
are very lavish in their advertising They 
have something to advertise and they 
adopt every method and medium. Mr. 
E. O. McCormick, the Passenger Traffic 
Manager of the Big Four puts the im- 
press of his ability on the advertising of 
that great system. He is ably assisted in 
his efforts by the effective work of his 
lieutenants, Messrs. Warren J. Lynch and 
Will Lowes. Mr. McCormick has util- 
ized display advertising in all its forms 
largely, and the results are apparent in 
the well-filled trains which the Big Four 
always hauls. 

The C. H. & D. is an extensive adver- 
tiser too, but largely in the newspapers 
and magazines. The C. H. & D.’s de- 
partment of publicity is in charge of Mr. 
Geo. Cunningham. 

Of the Transcontinental Roads, the 
leader in advertising is the Northern 
Pacific, a fact not to be wondered at when 
it is remembered that in being the only 
road to the Yellowstone Park it possesses 


the greatest advertising feature of any | 


railroad in the country. A recent batch 
of advertising which this road has is a 
series of beautifully illustrated booklets 
and folders from the pen of Mr. Clin D. 
Wheeler, who directs the company’s ad- 
vertising. The Northern Pacific uses 
posters to some extent and is also a liberal 
patron of the magazines having a general 
circulation. 

The railroad advertising of the United 
Statesis far too extensive to be considered 
more than in a passing manner in this 
article, and the roads mentioned may only 
be taken as representative advertisers. 
The methods in vogue are deserving of 
careful study by mercantile advertisers 
because in all cases they are thoughtfully 
outlined, carefully planned, well executed 
and persistently followed by men who 
have made advertising a science. 


The subject of Posters is all-absorbing, 
and endless discussion has been evoked 
as to the merits of the work of the poster 
artists. Even so serious an institution as 
the R. I. Commercial Club recently de- 
voted an entire meeting to the subject of 
Art and Commerce in Modern Posters, 
and the report of the meeting was tele- 
graphed all over the country. 

It seems as if with one bound poster 
advertising had attained through a pass- 
ing fad more than the years of hard work 
by interested parties could accomplish. 
One thing is certain, that advertising with 
posters has become vastly more popular 
than heretofore, and it is to the credit of 
the artistic printers and bill posters that 
they have brought it to a stage when, by 
its own strength, it commanded the at- 
tention of outsiders and made them recog- 
nize it. 


BICYCLES. 

No kind of vehicle has yet been in- 
vented which lends itself so easily to 
advertising as the bicycle. It has come 
to be an article in general use among 
women as well as men, therefore mediums 
which are general in their circulation are 
the most valuable. 

The availability of the billboards for 
bicycle advertising 1s plainly apparent, 
and the advantages it posseses over any 
other medium are numerous. 

The one great advantage which the 
bicycle manufacturer enjoys when he 
uses billboards is the possibility of using 
a design which will show his wheel ‘‘ life 
size’’ or exactly as it looks. He does not 
have to reduce his illustration toa 2x4 
cut or smaller. Another advantage is the 
possibility of utilizing a design emblem- 
atic in character, which will be readily 
seen and appreciated by bicyclists as they 
roll rapidly past the biliboard. He is 
able to reach them when bicycle is the 
subject uppermost in their minds. 

That poster advertising is already be- 
ginning to agitate the manufacturers is 
the prize contests for designs which was 
recently conducted by the Pope Manu- 
facturing Co., and it is to be presumed 
that the boards will soon be occupied by 
the Columbia in a modern art poster. 


THE SMALL TOWNS. 


The national advertiser is neglecting 
the country towns, and the purchases 
which would result from including them 
are lost. 

The farmers constitute a class of pur- 
chasers which have not been appealed to 
by the poster except by the circuses, and 
it is a great field which is worthy of care- 
ful consideration. 

The county seat towns with a population 
ranging from 1,000 to 10,000 inhabitants 
are visited in the course of a month by 
one or more representatives from nearly 
every family in the county. In many in- 
stances the farmer who did not go to 
town on Saturday would consider that the 
best part of his week was lost. 

The county seat is the market both for 
disposing of their products and for the 
purchase of their supplies of most of the 
inhabitants of the county, and while 
Court is in session these towns are simply 
overrun with visitors. 

At present nearly all advertising de- 
signed to reach the farming population is 
confined to the country weeklies, and, 
admirable as they may be, they are not 
equipped with the facilities which enable 
them to give the advertiser the same 
results for the money as do the newspapers 
in the cities. They have not the income 
which is necessary to maintain a complete 
mechanical equipment without which the 
best results cannot be had in the adver- 
tising pages. 

With posters this is different. The ad- 
vertiser may use just as good a poster in 
a smal] town as in the city, and his returns 
therefrom will be greater because poster 
advertising in these localities is practically 
unknown when applied to commercial 
purposes. 

The fact that, in many, very many of 
these places, there is no bill poster is be- 
cause the advertiser has shown no dispo- 
sition to use this form of advertising in 
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these towns. An advertising agent who 
can post bills himself in such a case is 
all that is necessary. A few visits from 
such and some bright fellow appreciates 
that there is something init. He secures 
wall privileges, erects some boards, and 
the country town has a bill poster. 

The attention of the bill posters who 
have city plants is directed to this con- 
dition in the small towns. They have all 
the facilities at their command, and by 
securing some locations in the surround- 
ing towns, can build up a business with 
wagon routes which will prove a valuable 
adjunct to their city business. 


THEY DO. 


Do Posters Post? Yep! S' what they do, 
Dear Carrie Wells, we know its true 
Posters post, but * Thing-um-bobs " 

Like Nankevell's and Beardsley’s ‘‘dobs”’ 
Disgust us just as much as you. 


But business posters, in good display, 
Posts the public every day, 

And “whoops ‘em up" in great big gobs— 
They post! They do. 


Posters post—even the Press 

Are using the boards with great success. 

The /Journa/ and World first led the line, 

And bright on the boards the Su» did shine, 
And, we opine, the Philistine could fall in line 
With great success—but we digress. 


Y, Carol-y-n! Where are your ‘‘i-s’’? 
Can't see ‘he way to advertise? 

They might not post for Carol-i-ne— 
She's out of date—but Carol-y-n 

In the poster ‘‘push”’ should be, if wise. 


We hereby stake a pair of bloomers 

Carrie believes in business boomers— 

That mamma spells it Carol-1-ne— 

That Carrie's bag at the knees, behind— 

That we read right between the line 

Of clipping from the “Philistine,” 

See Printers’ Ink, page twenty-nine, 

Last Wednesday’s issue, d'ye mind? 

She's got the usual ax to grind, 

And wants the “‘ad”’ for the magazine. 

You see we're “ on,’ my dear Calline. 

Don't let that question vex your mind. 

They post! Adieu! Tru-loo! They do/ 
W.R. BuRNITT. 

Ardmore, Ind. Ter., March 2, 1896. 


Decidedly the most popular amusement 
the past winter was the ‘‘ poster shows.”’ 
They are the fad of the hour, the question 
of art in posters, and one effect has been 
to bring them to the notice of the people 
who never gave them a passing thought. 

There is not a collector in the country 
who is not looking out to increase his 
collection. To this end he eagerly scans 
the bill boards wherever they meet his 
eye ; he looks at every bill in the hope of 
seeing something for his collection, The 
advertiser reaps the benefit of this because 
the poster must be read to be judged. 


Another advertising novelty has been 
devised by a New York firm. It is a roll- 
top desk, with advertisements stampeu 
upon the roll top. . The desk without 
advertisements would retail for about 
twenty-five dollars, but on condition of 
the purchaser agreeing not to deface or 
remove the advertisements the desk is 
sold to him for ten dollars. So, the busi- 
ness man who does not object to being 
greeted every time he closes his desk with 
such chirpy inscriptions as ‘‘See That 
Hump," “Good Morning, Have You 
Used Pear's Soap?'’ and Hood's Sarsa- 
parilla for the Blood,"’ can get the larger 
part of his office furniture ‘ dirt cheap.” 


— 
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Matters of Interest 


To Advertisers, Bill Posters and the 
Public Generally. 


R. L. James now owns the boards at 
Erie, Il. 

W. L. Mildrum & Co., of North Broad- 
way, Yonkers, N. Y., have issued a neat 
brochure containing a list of their loca- 
tions. 


Wm. F. Doty, of 190 East 117th street, 
New York City, is employed by Harry 
Munson, of New York. 

John G. Hastings, of Palmerston, Ont., 
anticipates starting into bill posting at an 
early date. We wish him success. 

T. J. Bryan, the exceptionally bright 
and able secretary to Mr. P. G. Stout, of 
St. Louis, Mo., is an enthusiastic supporter 
of the Inter-state Association. 


This paper has recently instituted an 
extended and exhaustive inquiry in order 
to determine the exact number of bill 
posters in the United States and Canada. 
The result showed that there were exactly 
1429 entitled to rank as such. 

A careful comparison of our subscrip- 
tion books with the tables thus prepared 
reveals the fact that out of the whole 
number, 1429, exactly 1271, or over 88 per 
cent. are subscribers to BILLBOARD AD- 
VERTISING. 


Mr. Geo. W. Stevenson, of Jackson, 
Mich., has had his poem, ‘‘Only a Bill 
Poster,’’ printed and bound for permanent 
preservation. The editor of BILLBOARD 
ADVERTISING acknowledges the receipt 
of a copy. 

The paste machine manufacturers, J.H. 
Day & Co., of Cincinnati, are offering 
their standard machinery at very attrac- 
tive prices, but Mr. Day says if their 
standard machines do not suit either in 
pattern, capacity or price, they can get 
up a machine to suit any individual pur- 
chaser at any price. The bill poster who 
is looking to operate his plant most econ- 
omically, cannot do better than to open 
correspondence with J. H. Day & Co., 
Cincinnati. 

Among the pleasant things which the 
newspapers sometimes say about the 
posters is the following from that sterling 
moulder of Connecticut opinion, The 
Hartford Courant : 

“The poster adds an imaginative and 
picturesque element to street life and also 
adds a zest to the days of the poster en- 
thusiast which justify its existence and 
make it probable that it has come to stay."’ 


Local merchants are becoming more 
and more appreciative of the value of 
poster advertising, and the newspapers 
instead of “ knocking "’ are whistling the 
other tune. They realize that molasses 
catches more flies than vinegar, and to 
tell a man that his poster advertising is 
viscious and unprofitable when he knows 
better, is not apt to convince him of the 
value of what they offer. Here is how 
one paper in a little lowa town uses taffy: 

‘Garrison & Haesemeyer have put out 


BILLBOARD ADVERTISING. 


a large poster this week announcing a 
clearing sale to take place to-morrow. 
The artist of the advertising department 
of this firm has taken up a cudgel and is 
after his business in a way that will be 
appreciated by all consumers of the neces- 
saries of life.’’ 


Mr. A. Cressy Morrison, the brainy man 
who directs the advertising of the Pabs 
Brewing Company, of Milwaukee, Wis., 
is second vice-president of the L. A. W. 


J. G. Claus, of Plattsmouth, Neb., has 
a live little town, and advertisers will do 
well not to miss it if they are covering 
the West. 


Prof. W. Chambers, in the New York 
Times devotes three colums to unfavor- 
able comment on the poster work of 
Aubrey Beardsley, and not satisfied with 
this, promises more. Surely Beardsley 
has at last done something creditable or 
he-would not come in for so much abuse. 

Chas. O Miller, of Miamisburg, Ohio, 
controls the bill posting privileges in six- 
teen towns and villages having an aggre- 
gate population of 25,coo people.- 


Geo. Knox reports good business in 
Meadville, Pa. Knox has good boards 
and renders good service. Local work is 
his strong suit. 

Until the advertiser ts able to give his 
paper to the bill poster and distributor 
and feel absolutely sure in his own mind 
that the service rendered is exactly what 
is promised him, he will continue to use 
other mediums in preference. The sole 
aim of bill posters should be to establish 
and maintain the confidence of the adver- 
tiser by service as near perfection as pos- 
sible. When this state of affairs obtains 
then will the bill poster increase in pros- 
perity to an extent of which there is no 
foretelling. The possibilities of advertis- 
ing by display and distributing are illimit- 
able. 


G. G. O'Brien’s bulletins, which have 
made such a hit in Pittsburgh, are receiv- 
ing much notice in the trade magazines 
on account of their great artistic excel- 
lence. 


Newspaperdom says editorially, ‘* Give 
some time to the study of how to keep an 
advertiser, and make his advertising pay, 
as well as how to get him.”’ 

This paragraph had direct reference to 
newspaper advertising, but it is none the 
less applicable to bill posting and out- 
door advertising. It is a fundamental 
principle which must be applied before 
the bill posters ever attain the great 
position among advertisers which their 
medium deserves. 


The members of the International Asso- 
ssociation of Distributors are indignant at 
the unwarranted attacks made on that 
Association by a Philadelphia publication 
which claims to be the organ of another 
association of distributors. 

They request the statement to be made 
in these columns that the International 
Association is not a back number, but on 
the contrary very much in evidence. By 
strict attention to busineas and doing all 


their work as the advertisers want it done, 
they have established a standing among 
business men that cannot be shaken by 
attacks which are so plainly venom and 
spite as those which are appearing from 
month to month in a publication having 
a character about which the least said is 
best, and whose circulation is largely 
maintained by lavish use of sample copies. 


If bill posting grows with the same 
rapidity in the next decade as it has since 
1886, the bill posters will literally own the 
earth because they will have it all fenced. 


THAT LICENSE QUESTION. 
Whitneyville, Conn., March toth, 1806. 
Editor BILLBOARD ADVERTISING: 

I have taken considerable interest in the dis- 
cussion in regard to the licensing of bill posters 
and have been reminded of an experience which 
I had in 1869 with a licensed bill poster a Corry, 
Pa. I was advertising the Arlington Minstrels, 
and as touring companies rented in those days, 
there was no local manager to look out for the 
interests of the attractions. As all advance 
agents did then, I wrote ahead to the bill posters 
securing the boards, and duly recived from the 
bill poster at Corry a commnnication saying that 
the boards were mine as desired. But when I 
arrived in town, the boards were elegantly billed 
for Thayer & Noyes’ Circus, and the minstrel 
band was left. I had played the town earlier in 
the season, and it occurred to me that the bill 
poster had told me that he was licensed. There- 
upon I called upon the Mayor, who happened to 
be a sterling business man, and stated my case 
and showed him my letter from the bill sticker. 
The Mayor enquired what would satisfy me, and 
I replied, ““A good stand néxt to the circus board 
at the depot.” ‘Moderate and just,’ answered 
the Mayor; ‘“‘you shall have it, or that license 
will be revoked.”” I got a showing, the bill 
poster saved his license and got a lesson. Quite 
frequently, I have found during a quarter cen- 
tury’s experience, that the license, when exces- 
sive, has been used to blackmail the unwary 
advertiser or shakedown the showman, but as I 
have stated, sometimes the rule will be found 
like a two-edged sword—to “‘work both ways.” 

CHARLES H. Day. 


Editor BILLBOARD ADVERTISING. 

Dear Sir—Noutr March number contains the 
views of some others on the license question, 
and without meaning to offend those who do 
not believe as I do, it seems necessary to criticise 
them. 

Both Mr. Elston and Mr. Maxwell take the 
position that the man who does not employ the 
bill poster to do his work is defrauding the bill 
poster out of his rights. 

What rights, may I ask? The man who does 
his own advertising, simply wants to be let 
alone. He seeks no quarrel with the bill poster, 
and so far as I have had experience, it is cus- 
tomary to regard a man’s rights as something 
which is his, and that he has accumulated by his 
work, The community would not think of pro- 
hibiting a grocer or other merchant from selling 
or delivering goods in one ward simply because 
because he lived in another, and by going out of 
the ward, he comes in on what might be con- 
sidered another merchant's territory. Una- 
warded business, wherever it exists is not the 
property of any particular concern. It belongs 
to those, who in the judgment of the buyer, can 
give him the best return for his outlay. If in 
his judgment he deems it expedient to employ 
no one, but to do the work himself, what is there 
in justice or common sense which will prevent 
him? 

Section 5, of the Erie, Pa. license, which you 
publish, contains the provision mentioned by 
Mr. Maxwell. There is only one thing to say 
regarding it, and it is that the court of compe- 
tent jurisdiction in any state will knock out a 
discriminating law. A fundamental principle 
of all law is that 1 shall not discriminate. 

The law against the malicious destruction of 
property takes care of the vandals, and as for 
the local manager being a kicker on account of 
the price charged for posting, let me say right 
here, that no local manager who thinks he can 
bill his shows himself to better advantage (price 
and service considered) will hesitate; he will 
do it himself. The opposite is also true. He 
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will give his work to the bill poster if the bill 
poster can do better for him than he can for 
himself. The only logical excuse for a license 
law is to raise revenue for the city, and in that 
event, the bill poster should pay his proportion- 
ate share in common with all other industries. 
This idea of a license to be used as a club to 
drive business into the hands of the bill poster 
is all wrong, and the sooner the bill poster de- 
pends on something else, the sooner will they 
be where they belong and where the merits of 
the poster will put them if they will let it. 
No LICENSE. 


HOW THEY DO. 


Some Methods in “vogue among the 
Bill Posters, 


It is safe to say that out of the many 
inquiries made by the O. J. Gude Co., 
regarding the methods in vogue, none 
were more frank and to the point than 
those given below. They are worthy of 
study and the methods of imitation. 

Lima, Ohio, Feb. 27th, 1896. 
THE O. J. GupE Co., 
New York. 

Dear Sirs—Yours at hand. In reply will say: 
The reason our paper will always stay up four 
to six weexs, without renewal, is—first, we have 
all our boards capped ; secorid, we always strip 
the boards three time a year, and some boards 
oftener; third, we use good flour paste, well 
made; fourth, we cover the entire space where 
each sheet is to be posted, with paste; fifth, and 
last, but not least, we rub it in well, taking out 
all the air blisters, leaving a hard, smooth sur- 
face. We may add, to set it all off, we use 
plenty of blank paper for borders. Hoping you 
will put Lima down for more paper in your next 
order, we remain. 


Yours for business, 
Ci F. W.C. TrRRILL & Co., 


Providence, R. I., March 2d, 186. 
THe O. J. Gupe Co, 
New York. 

Gentlemen—Yours of the 28th received. Am 
glad to know that our efforts in behalf of your 
people are appreciated. 

You ask if I cannot send you something that 
will be of benefit to the craft in general. The 
first thing necessary for good work is that your 
boards shall be in good shape, and not loaded 
with paper; theu let every man who takes out a 
stand of paper understand that he has got any- 
where from fifty cents to one dollar of the ad- 
vertiser’s money; if he wastes one sheet he 
spoils the stand, in other words takes so much 
money that does not belong to him, money that 
was entrusted to hiscare. I find bill posters are 
too careless of this fact. They only look upon it 
as so much paper, which tothem means nothing. 

Next, we use starch paste, but we are new in 
the business. Old bill posters tell us it is no 
good, still our paper stays through storms with 
few breaks, (which cannot be avoided by wood 
swelling and drying) where paper put up with 
flour paste washes off altogether, but we are 
aware of the fact that it is much more work to 
handle starch paste than flour, because it has to 
be made fresh. We never use, through the 
winter months, paste that has laid over night. 

Another thing very necessary is that paper 
should be thoroughly rubbed down ; in that lays 
the whole secret, as paper may be put up with 
ever so good paste, and if not properly rubbed 
down, nothing will save it. 

Relative to putting up pasted-together paper, 
it is much nicer to handle if properly matched, 
and more quickly posted, the ander-lapping and 
over-lapping on paper makes no difference, if it 
is properly pasted. 

I do not know that all we could write would 
be of any benefit to any one; the only thing is to 
let every bill poster work in his own way, with 
the one object in view, that is to make money 
for the advertisers, as that is their sole object 
in advertising. 

When all the bill posters work on this prin- 
ciple, there willbe no need of associations to 
protect them, and until they do that, all powers 
combined in Heaven and the other place will 
not do them any good, as there is no law in this 
country that will force a man or a corporation 
to throw their money away, which they do when 
their work is not propeily posted ; they simply 
stop bill posting altogether 

Yours truly, 


OLD CoLony BILL PosTING Co. 
Cc. CC. AMES 
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GUNNING’S BULLETINS. 


In this issue we present a couple of 
fairly good reproductions of some of the 
splendid bulletins and mural signs of the 
R J. Gunning Co., of Chicago. 

Illustration No. 1, with the bulletin 
board and large ‘‘ Arthur’’ wall, is one of 
the most prominent in Chicago, being 
located at the corner of Wabash avenue 
and Congress street, directly opposite the 
Auditorium Hotel, and conspicuous to the 


view of ahundred thousand and more of . 


Chicago's population, who daily pass and 
re-pass this corner in their journeying to 
and from their homes and places of busi- 
ness. This fairly well illustrates their 
regular bulletin board service in Chicago, 
which covers all the lines of surface car 
and elevated road travel, as well as the 
boulevards and drives, at park entrances, 
etc., in a way to command the attention 
of the accumulated mass of travelers over 
the lines, and past these other important 
and strategic puints. All of the most val- 
uable locations of this character in Chi- 
cago, positions whose 'ocation makes them 
desirable for outdoor display, both wall 
and bulletin, are absolutely controlled by 
The Gunning Co., being held under long- 
time leases. The large ‘‘General Arthur’ 
display over this board is an example of 
their special wall service at prominent 
focal points, on which the highest grade 
of arlistic workmanship is executed. 
Illustration No. 2 illustrates the manner 
in which they make use of the advertis- 
ing space around prominent down-town 
buildings in the course of tearing down, 
erection, ete. This particular board is 
around the new Fischer building, at 
northeast corner Dearborn and Van Buren 
streets, in the heart of the “ sky scraper’’ 
district, it being across the street from 
the *‘Old Colony Building,’’ the ‘‘Monad- 


nock Block,’’ and but one block south of 
the Great Northern Hotel and Govern- 
ment Building. Exorbitant rentals are 
paid for privileges of this character, and 
the length of show is seldom over three 
months, but as the policy of this concern 
has always been to give the advertiser 
the greatest ‘‘ circulation ’’ possible for 
his announcement, nothing is considered 
save that one point, even though it may 
mean a pecuniary loss to The Gunning 
Co., which is often the case. 


The outlook for an extensive business 
in bill posting and out-door display ad- 
vertising generally, in St. Louis and the 
Southwest, is extremely encouraging. 
The inquiries from business men, whom I 
have never been able to reach heretofore, 
is astonishing, convincing me that argu- 
ments of the past, that were at the time 
apparently lost, will be of some avail in 
the future. 

I am not in a position to say just what 
has brought about this change—possibly 
there are many reasons—but would inci- 
dentally mention that street car advertis- 
ing is diminishing in St. Louis, and I 
have no doubt but that the bill boards 
will be benefitted thereby. All new street 
cars for St. Louis, with a few exceptions, 
are having the seats placed crossways, 
hence the signs in the cars can not be 
read, while it places the passengers in a 
better position to view the boards. 

Visitors from the West have commented 
upon the beauty of the art poster, pre- 
pared by the Huiest-Stout Sign Co., of St. 
Louis, for ‘* Kabo Corsets.” They have 
been seen on the bill boards in Kansas 
City, St. Joseph, Leavenworth, Topeka 
and Wichita, which, I believe, will be an 


incentive to extend the advertising of 
similar industries. 

The bicycle dealers of St. Louis are in 
no way slow in recognizing the efficiency 
of the boards, and the poster of the Hum- 
ber wheel, handled by the International 
Wheel Co., is considered about the pret- 
tiest poster ever placed in St. Louis, while 
the bulletins of the Davidson and Ram- 
bler are very fine, with many others to 
hear from in the near future, as the bright 
weather approaches. 


The boycot failed to connect in St. 
Louis The St. Louis Bill Posting Co., 
who are members of the A. B. P. A., are 
handling Sweet Moments, and giving the 
paper a great showing 


REMARKABLE RESULTS. 

S. J. Taylor, secretary and general man- 
ager of the immense Dr. J. H. McLean 
Medicine Co., of St. Louis, Mo., in a re- 
cent interview with a representative of 
BILLBOARD ADVERTISING, detailed a re- 
markable experience in poster adver- 
tising. Said he: ‘‘I have an extremely 
high opinion of the efficacy of the boards. 
Last year we made an experimental ap- 
propriation, with which we billed two 
different sections of country widely sepa- 
rated. The first included everything 
within a radius of fifty miles of Indian- 
apolis, Ind., and the second everything 
within a radius of fifty miles of Minne- 


apolis. Although the cost was much be- 
low what it would have cost us to have 
covered these sections by using the news- 
papers, we found, upon careful inves- 
tigation, that the sales of our remedy in 
Indiana were increased goo per cent., and 
in Minnesota 1,000 per cent. over any re 
sults we had ever been able to obtain in 
these sections.’’ 

Was there ever a more glowing tribute 
paid to the potency of the poster? 


HERE TO STAY. 


E. SEVERN. 


BY C. 


At intervals there are agitations of va- 
rying degrees of earnestness and persist 
ency against the bill board and the sign 
board. Asarule the movement that has 
for its ultimate aim the abolition of the 
bill board is launched by persons whose 
wsthetic tastes are jarred and harried by 
the alleged harshness and homeliness of 
the bill boards 
doubt, 


These individuals are, no 
sincere in their belief that the 
boards deface the avenue, the scenery, 
etc., but they are unfortunate in having 
such exquisite faculties. They will have 
to bear the annoyance caused by the 
signs and bills so long as the vast major 
ity of people is dominated by the same 
feelings that sway them to day. 

There are a few, comparatively speak 
ing, who dislike the bills and the signs, 
because they give offense to the artistic 
sense which they say they possess, but 
the great mass of people, the common 
people, who rule the country and whose 
will is law, like the poster. They like to 
look at the bill poster at work, and to see 
the bills, the pictures; they watch for 
new advertisements to be painted on the 
sign boards, and they appreciate the 
‘‘ads’’ that are familiar to them. 

One of the pleasantest recollections that 
is cherished by the man whose boyhood 
was spent in the city, is that of the bill 
boards. He remembers how he used to 
stand before the pictures and the adver- 
tisements, and when a circus was billed 
he was in the seventh heaven of delight. 
With senses entranced, he would devour 
every detail of the graphic display of the 
circus, 

Men are children of a larger growth ; 
they do not outgrow the fascination which 
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the bill boards had for them as children, 
nor do they inquire whether the per 
spective, ete., is ruined by the paint, 
paste and poster. They feel that interest 
is added to any scene by the bills and the 
signs 

The bill board men can have the satis 
faction of knowing that the great mass of 
people have no sympathy with any move- 
nent directed against the boards and the 
signs. 
them should understand that popular 
opinion is at variance with their plans, 
and without the good will and sanction 
of the rank and file the ‘* reformers’ can 
do no harm to bill posting interests ; and 
it is not likely that public sentiment will 
ever veer in their favor, for the bill board 


The persons who are opposed to 


and the sign board have a hold upon the 
interests, if not upon the affections, of 
the great majority. 


New York Notes. 


About a year and a half ago a news- 
paper advertising agent thought he saw a 
fortune in wall advertising, and he pro- 
ceeded to buy up a few of the walls of the 
New York Advertising Sign Co., and to 
offer them for sale. After keeping them 
for more than a year he succeeded in sell- 
ing his leases to Mrs. Harriet Hubbard 
Aver, or, rather, to the Recamier Manu- 
facturing Co., who employed the R. J. 
Gunning Co. to paint them for Recamier 
Cream. It seems that Mr. Newspaper 
Agent, together with numerous others, 
failed to get his pay from Mrs. Ayer, and 
the walls are now being painted for Virgin 
Leaf Tobacco, by Gude. 

The Hawes Hat Co., of New York, are 
supplying their agents throughout the 
country with a very attractive one-sheet 
jam W. Hoke is placing the 
poster in this city, and is also placing 
their newspaper advertising. In other 
cities the poster will be placed by the 
local agents. 


poster. 


BILLBOARD 


The prize poster exhibit of the Colum- 
bia bicycle, now being held in New York, 
will make the rounds of the various cities, 
and will show about a week in each place 
The exhibition is drawing great crowds 
everywhere, and should be of great ad- 
vantage to bill posters generally, in edu- 
cating the people up to the possibilities 
of art on the bill board. The bill poster 
and poster printer who fails to see this 
display will make the mistake of his life. 

fam W. Hoke states that he had some 
business refused the other day on the 
ground that the bill poster himself had 
been soliciting the advertiser, and would 
Hoke 
will probably make no further effort to 
secure work for that town. 


have got the business anyhow. 


Barnum's Circus monopvlizes the bill 
boards of the entire metropolitan district 
just now, and will continue to do so for 
the next thirty days or more. 

** Warner's Corsets Fit'’ loom up on the 
bill boards in the towns all along the line 
of the Pennsylvania Railway between 
New York and Philadelphia, but they 
have not yet placed any of the paper in 
either of the cities. 


There is one man in the A. B. P. A. 
whom the New York representative will 
not pull around by the nose next July, 
and that person is Geo. Castner, of Syra- 
cuse, president of the New York Associa- 
tion. Mr. Castner has some very pro- 
nounced ideas about certain actions, and 
is bent upon expressing himself freely in 
open convention. If the boss tries to 
strangle him—well, he'll find he is up 
against a tough proposition, that’s ali. 

If you depend upon incessant repetition 
for effect, use the bill boards. They are 
tireless repeaters, often creating an indel- 
ible impression in a single day. 


ADVERTISING. 
Philadelphia Doings. 


The Ledger Job Print, of Philadelphia, 
has a very attractive eight-sheet stand on 
the bill boards of that city, extolling the 
merits of bill board advertising, and offer- 
ing to make sketches free for the adver- 
tiser who would like to see how his ‘‘ ad” 
would look on the boards. The bill poster 
may or may not receive pay for placing 
this paper,on his stands. He could very 
well afford to do it gratis, I should think, 
and I would suggest that bill posters gen- 
erally make the proposition to their show 
printing house to place any such paper 
free. If the printer gets a hundred out 
of the ‘‘ ad,’ the poster gets probably two 
to five hundred. 

The two Americans—the ‘‘ American 
Bill Posting Co.’’ and the ‘‘ American Ad- 
vertising Sign Co.’’—both of Philadel- 
phia, seem to own the town completely. 
One occasionally sees another name on 
a painted barn, but not often. J. F. 
Johnson and W S. Yerkes, of the Sign 
Company, are great pushers, and when 
Philadelphia can't keep them busy they 
jump onto a train and hit the New York- 
ers for a change. 


The Wellsbach Light Co. and the 
Ladies’ Home Journal, both of Philadel- 
phia, are considering the poster question. 
They are both great spenders of money 
for advertising in the newspapers, and, if 
they should decide to enter the display 
field, the lumber market would boom for 
a time. 

Liggett & Meyers’ Sweet Moments 
Cigarette has a great showing in Phila- 
delphia, where the boycott failed to con- 
nect. 


In selecting locations from your bill 
poster’s stations, have an eye to the elec 
tric lights. Bill boards within the glare 
of an arc light are efficacious, day and 
night. 


WASTED ADS. 


The article in the November number of 
BILLBOARD ADVERTISING concerning the 
negotiations pending between the leading 
circuses and the International Association 
of Distributors brought vividly to my 
mind's eye a case in point.. Last Septem- 
ber while driving from Omaha to a town 
some ten miles Northwest, we saw hun- 
dreds of advertisements of one of the 
most famous circuses strewn along the 
road, the entire distance. Many already 
were half buried in the mud by the horses 
and vehicles which had passed over them; 
very few were clean enough to read, had 
we or any other traveler along that much- 
traveled road been sufficiently curious to 
stop and pick one up—all the balance 
utterly wasted, except that they added to 
the distributor’s profits. 

When the International Distributors’ 
Association becomes known and its prin- 
ciples of business understood, circus man- 
agers and all other advertisers will learn 
that in advertising as in other lines of 
work, ‘‘The best is the cheapest,’’—then 
the cheap distributor who puts out a part 
of his job lot of ads, and burns up, or in 
any way fraudulently disposes of ads en- 
trusted to him for public dis/ribution, will 
be forced to find other occupation where 
his talent for cheating can have full scope. 


Possibly the most unique advertising 
medium ever invented is being exhibited 
by Mr. George H. Hollidge, vice-president 
and general salesman of the American 
Revolving Advertising Wagon Co. The 
device is really a traveling panorama. 
The handsomely built wagon is filled with 
a canvas 160 to 200 feet long by 7 ft. high. 
A gearing, attached by a sprocket to the 
wheel, serves to keep revolving the can- 
vas on which the “ ads’’ and pictures are 
painted. The remarkable display of 
swiftly moving color shown by the model 
is a criterion of the attention the full- 
sized wagon will attract on the streets. It 
is something the public will give con- 
sideration. 
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Letters to the Editor. 


Which are both pertinent and timely. 


Various Subjects come in for comment, favor- 
able and otherwise. 


Nainaimo, B. C., Jan. 25, 1896. 
BILLBOARD ADVERTISING Co., 
Cincinnati, O. 
Gentlemin—Enclosed find one dollar, my sub- 
scription to BILLBOARD ADVERTISING. Send me 
January number, and oblige, 
Yours truly, 
A. A. DAvIs. 
P.S.—It is the best paper I have ever had for 
our business, A. A. D. 


Wolf City, Tex., Feb. 8th, 1896. 
Editor BILLBOARD ADVERTISING, 

Dear Sir--I value your paper quite highly and 
mean exactly what I say. It is my custom to 
always tell the truth in ad writing—if the truth 
is not desired, I stand aside. Ad writing and 
ad building is my business, therefore I always 
enjoy good books and papers on the subject. 

Wishing you prosperity, Iam, 

Your truly, 
H. S. ELuis. 


WHO KNOWS? 


Hamilton, Can., Feb. 27th, 1896. 
Editor BILLBOARD ADVERTISING. 

Dear Siv—The writer takes the liberty of ask- 
ing you fora recipe to keep paste, that will not 
eat the brushes, and rust the iron pails, as Blue 
S. and Cor. Sub. does, and oblige, 

Yours truly, 
P. J. CULHANE. 


Jas. H. HENNEGAN, Esq., 
Manager BILLBOARD ADVERTISING, 
Cincinnati, Ohio. 

Dear Sir—From the many journals, maga- 
zines, etc., that necessarily fall into our hands, I 
desire to say in all candor and with due respect 
to other publications, that your BILLBOoaD Ap- 
VERTISING surpasses them all. 

In making this broad statement, I do not wish 
to be misconstrued, as the others unquestionably 
have their advantages, but I am writing from 
the standpoint of our own business, the princi- 
pal features of which, as you know, are Bill 
Posting and Bulletins. 

No one engaged in a similar business, especi- 
ally in the soliciting departments, can afford to 
be without a copy, as the lessons taught therein, 
in judicious argument to be used in securing busi- 
ness, are well worth the small cost incurred. 

In addition to this, I firmly believe that you 
are doing more to advance the interests of bill 
posters, than any other mediunr that has been 
set forth to bring about that result, and your 
reward should be an increased subscription list. 

Thanking you for the benefits our company 
has obtained through your columns, and with 
best wishes, we remain, 

Yours respectfully, 
HUIEST-STOUT SIGN Co. 


SHORT, BUT EXPRESSIVE. 


OFFICE OF EVENSON BROS., 
HARDWARE. 
St. Peter, Minn., Mar. 10, 1896. 
Editor BILLBOARD ADVERTISING, 
127 E. 8th, Cincinnati, O. 

Dear Sir—A copy of your paper was handed 
me by a mutual friend. One paragraph more 
than paid for a year’s subscription. Enclosed 
you will find the dollar. 

Respectfully, 
GEO. M. EVANSON. 


Eureka, Cal., March 14, 1896. 
JAMES H. HENNEGAN: 

Dear Siv—Enclosed find $1.00 for BILLBOARD 
ADVERTISING. Thanking you for the January 
copy, it created an interest for more. It is the 
proper paper for the craft and willdo good. We 
are isolated here, having only steamer connec- 
tion, but having lived elsewhere can appreciate 
a good thing when we see it. Hope the A. B. P. 
Association will unite with the Inter-State. 

Yours truly, 
KILLEN & FELTZ. 


BILLBOARD ADVERTISING. 


WHAT COMMISSION CAN YOU PAY? 


The following correspondence is of 
interest to the craft. 

As every bill poster is practically a con- 
tracting agent for every other bill poster, 
this subject of commissions appeals to 
them from both sides of the fence. 

There used to be bill posters who said, 
‘Hang the solicitor, I don’t need him; if 
an advertiser wants my boards, let him 
come to me for them.’’ But these men 
are either out of business or they have 
learned that the solicitor is their best 
friend, and that he is working hard to 
convert the vast army of newspaper ad- 
vertisers to the belief and knowledge that 
the billboard is the better medium of the 
two. 6 

When the solictor for bill posting ap- 
proaches Mr. Scott’s Emulsion, or Mr. 
Royal Baking Powder, and asks him for 
a year’s contract for posting Baraboo, and 
Kankakee, and Kokomo, and Waukesha, 
Mr. Emulsion or Mr. Powder says, ‘‘How 
am I to know that the work has been 
done? With a newspaper I can sit at 
my desk and satisfy myself that I am 
getting what I pay for.”’ 

And the solicitor who is able to convince 
these big advertisers that they will get 
the service, is rendering a lasting benefit 
to every bill poster in the business. 

— COPY.— 
Waukegan, IIl., Feb. 11, 1806. 
$amM W. HOKE, 
87 Nassau Streeet, New York. 

Dear Sir—You have been accepted as a mem- 
ber and authorized coutracting agent of the 
Inter-State Bill Posters’ Protective Association. 
Enclosed find proof-sheet of our membership 
list to February ist. There will be about fifteen 
additional names to go on the list. 

Your commissions will average about as fol- 
lows where paper is listed at following prices: 

3c. per sheet, ro per cent. 

5c. per sheet, 12'4 per cent. 

Se. per sheet, 15 per cent. 

12c. per sheet, 1624 to 20 per cent. 

As we wish to adopt some scale for the guid- 
ance of both bill posters and contractors, I would 
like to have you make up a scale that you think 
would be satisfactory, and one that you could 
promise to abide by, so far as the members of 
this Association are concerned. 

Yours truly, 
(Signed) CLARENCE E. RUNEY, Sec’y. 


New York, Feb. 21, 1806. 
Me. CLARENCE E. RUNEY, Sec’y, 
Inter-State Bill Posters’ Association, 
Waukegan, Ill. 

Dear Sir—Yours of the 11th at hand, in which 
you suggest a sliding scale of commissions, and 
ask for suggestions as to what would be consid- 
ered 4 fair rate of commission from various 
posters who charge various prices. On first ex- 
amining your scale, it struck me as a very fair 
arrangement, as the rate decreased as the price 
charged decreased, thus making the small town 
that gets only three cents per month pay a com- 
mission of only ten per cent. 

I understand, however, that one great trouble 
with the old Association has been to secure work 
for the small towns at the same rate paid for 
large cities; many advertisers would omit such 
places entirely, and confine their appropriation 
to the larger cities. The Inter-State has avoided 
this difficulty by making a rate that will allow 
the advertiser to use the small town to advan- 
tage, as well as the large cities. 

Now, the solicitors are human beings with the 
same love for money that all other human beings 
possess ; the solicitor secures an appropriation 
of say ten thousand dollars, to be expended in 
bill posting; the advertiser is going to place this 
money to a certain extent where the solicitor 
advises him to, and if the solicitor can make ten 
per cent. from the small town, and sixteen per 
cent. from the larger town, and twenty per cent. 
from the big city, he is naturally going to give 
as little of the paper tothe small towns, and as 
much to the large cities as he can induce the 
advertiser to place. 


As a result, the small town that might be 
given five hundred sheets will be scaled down to 
one hundred sheets, and the large city that 
would have received five thousand sheets will be 
given ten thousand sheets. 

This is merely one of the possibilities of a 
sliding scale of commissions; there may be 
nothing in it, and there may be a great deal; the 
Inter-State is young and it must endeavor to pro- 
fit by the knowledge of the mistakes made by 
others ; the small man is the one that is going to 
suffer in most instances ; there is as much work 
to send out one hundred sheets as to send out 
one thousand; there is as much letter writing 
necessary; there is as much bookkeeping re- 
quired for that small order, amounting to $3.00, 
with a commission to the solicitor of thirty to 
fifty cents, as for a large order amounting to 
one hundred or one thousand dollars. 

For these reasons, I have come to the con- 
clusion that the commissions should be uniform, 
and as cities are paying sixteen and two-third to 
twenty per cent., I suggest the adoption of this 
rate. 

I have sent a copy of this letter to BILLBOARD 
ADVERTISING, in the hope that its publication 
may bring some letters from the bill posters 
themselves, giving their views on the subject. 

Yours very truly, 
$am W. HOKE. 


HOT SHOT. 


The Inter-State still keeps on its victorious 
course. Expressions of opinion and news 
from many towns. 


The Leland Hotel, Chicago, Ills., offers 
members of the Inter-State a rate of $2.50 
and $3.00 a day. This is far below their 
usual rates, and was secured through the 
efforts of Mr. Clarence E. Runey. 


Mr. Steve DeLong, Vice President of 
the Illinois Bill Posters’ Assoeiation, (A. 
B. P. A.) says: 

I contracted to-day for Liggett & Myers’ 
“Sweet Moments,” California Fig Syrup, Ham- 
ilton’s Carpet Cleaner, and New York Dental 
Parlors, and no inducement from Mr. Campbell 
can change these contracts. I am here for the 
business and I propose to put up Liggett & 
Myers, Campbell or no Campbell, and any other 
paper that pays /nler-State prices. 


Cameo Baking Powder Co., 66- 77 
Michigan Avenue, Chicago, are posting 
paper throughout Illinois, through mem- 
bers of the Inter-State Bill Posters’ Pro- 
tective Association. They are getting 
good service. 

P. F. Schaefer, President of the Inter- 
State is a broad-gauged liberal man. He 
is certainly the right man in the right 
place. 


A correspondent writes as follows: 

Thompson Bill Posting Co., Waukesha. Wis., 
has only one board, leaning against a building 
at an angle of about 45°. Firm is composed of 
Thompson himself, and he is about seventeen or 
eighteen years old. 


Clarence E. Runey, of Waukegan, IIls., 
is a natural born organizer. Much credit 
is due him for the manner in which he has 
worked for the Inter-State B. P. P. A. 


The following members of the Inter- 
State have been appointed Corresponding 
Secretaries : 

F. M. Groves, Evansville, Ind., for 
Indiana. 

R. G. Spaulding, Boise City, Idaho, 
for Idaho, Washington and Oregon. 

G. H. Siebe, San Francisco, Cal., for 
California. 

W. H. Burnitt, Ardmore, Ind. Ter., for 
Indian Territory. 

Other appointments will be made, (one 
for each State) as fast as members show 
their ability to handle same. 


APRIL, 1896. 


THE AMERICAN POSTER, 


A correspondent of The New York Tim: 
makes the statement that “ it is a common 
practice of American poster houses to pub 
lish in their entirety designs by French and 
English artists, which are reproduced by em 
ploying a lot of lithographic tracers.” This 
is a piece of mischievous nonsense which scarce- 
ly merits denial. 

During a connection of nearly fifteen years 
with a theatrical poster establishment which 
probably ranks at the head of the field in the 
United States, the writer can safely assert that 
the number of such copies made does not exceed 
the amount of fingers and toes belonging to a 
single person, and also that when such copies 
were made (which was at the demand of those 
placing the order in every instance) the proper 
credit to the original artist was printed, even 
more conspicuously than before. The same state- 
ment applies tothe other houses. Furthermore, 
there are not enough foreign poster designs, 
either pictorial or decorative, issued in ten years 
abroad which possess merit of an artistic nature 
or merit of a business nature to supply ‘‘copies’’ 
for merely one of the vast concerns of America, 
even if they were disposed to do that sort of 
thing. The number of “tracers " and imitators 
to be found in the lithographic poster field is 
just about in the same proportion to the men 
who provide the original and high-ordered draw 
ings as in the field of periodical illustration. 
The vast amount of stuff, and worse than stuff, 
written about the poster for two years past ex 
hibits more lack of knowledge and paucity of 
understanding of the subject than any chain of 
comment ever put together. The publication of 
queer criticism by the magazine page, illustrat 
ed with ha‘f-tone copies of the worst work ever 
turned out by the best men, and of a rare good 
thing or two by the worst men, has characterized 
the whole long array. The effect of all this 
weary effusion has been to put the United States 
in its wrong position regarding posters, to make 
people who want to know the truth possessthem- 
selves with the wrong idea about its production, 
and give the general notion that we are just 
learning the art and the use of it. In this coun- 
try, beginning with Matt Morgan's work, and 
continuing down to the present day, there has 
been produced, year by year, with growing artis. 
tic quality, such a number of posters and such a 
demand for arvists of versatility and training to 
provide the designs for them that the work done 
abroad is insignificant in relation to it. The 
United States has to-day something like twenty 
establishments which make posters alone their 
special production, and which show a capital 
invested of nearly $3.000,000, They provide em- 
ployment for something like 1oo draughtsmen 
and designers, and perhaps soo additional artists 
who reproduce the originals of the former. The 
influence of the work of some of these men, both 
in figure and decoration, is strongly shown in 
the tracks left by a good many “ black-and- 
white” people. In addition to this, they give 
commissions continually to no inconsiderable 
number of painters who draw for the illustration 
of the magazines. 

In all the work annually brought forth there 
is a splendid and increasing proportion of what 
is excellent art. This proportion will increase 
more rapidly every year by the mere force of 
education it exerts upon those who pay for post- 
ers, until the most of it all will be fairly of a high 
class, it is to be hoped. If we take the whole 
product of the French designers or the English, 
the number of meritorious pieces is not one bit 
greater in proportion to the whole as it is here, 
and I doubt, after a recent examination of a 
collection just brought over of nearly roo recent 
posters, among them numerous examples by the 
most famous of foreign designers, if we do not 
show four times the percentage of really artistic 
and brilliant drawings in our list for the past 


A new form of advertising has recently 
appeared in New York. A steady-going 
and somewhat ancient horse is provided 
with two light wooden flaps, each about 
six feet long and three feet wide, and 
these hang on either side, being joined by 
iron rods run through the saddle. Another 
iron rod holds a wooden sign about six 
feet above the horse’s fore quarters, and 
on all three boards advertisements are 
displayed in big letters, 
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BILLBOARD ADVERTISING. 


‘this department advertising “3 
problems will be solved, and ail ¢ 


Kinds of publicity honestly 4 
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Conducted by W. CHANDLER STEWART. 


SPECIAL NOTICE.—AU matters and correspondence intended for this department should be sent 
divect to W". Chandler Stewart, 4114 Elm Avenue, Philadelphia. 


FOLLOW THE PEOPLE. 

The season of out-door life is about to 
begin. From now until the middle of 
October every available moment will be 
spent out in the open air. 

The wise advertiser will take the hint; 
he will remember that the fireside is a 
thing of the past, and that it will be sev- 
eral months before the newspaper is again 
read in the evenings under the ruddy 
glow of the library lamp. 

Don't let your advertisements sit in the 
house waiting for readers, but follow 
your customers out into the open air 
Meet them at every corner; stare them 
in the face at the baseball game; meet 
them on the picnic grounds; let them 
have you on their excursions; in other 
words, use the bill boards ; make a grand 
outdoor display, and do it before the same 
idea has struck your competitor. 

Now, I am not advocating dropping the 
newspaper, nor do I want you to discon- 
tinue the use of circulars. I want you to 
be progressive enough to recognize and 
use the good of every method of adver- 
tising. 

It makes me tired to read the articles 
of self-called ‘‘ advertising experts,’’ who 
furnish column after column of space to 
tell you that to spend money for circulars 
and posters is a sign that you are getting 
‘“‘queer’’ in your ‘‘upper story."’ Of 
course, newspaper advertising is all right, 
but so is poster, and so is circular, and so 
is a band of music and a ‘‘ grand open- 
ing,”’ and so is any other form of pub- 
licity that gets your name up. It’s al- 
ways the narrow neck bottles that make 
the most noise (and who are the most 
generous in the use of the personal pro- 
noun |), but itis a pity that such ignorant 
gush should make would-be poster and 
circular advertisers hold off. If BiL.- 
BOARD ADVERTISING could give me the 
space I could recite one thousand cases 
where the advertising and financial suc- 
cess of the business was directly due to 
the circular and the much-despised bill- 
board. 

Stick TO Your Last— DeWitt H. 
writes : 

Will you kindly inform me where I can find a 
market for new and original advertising de- 
signs? I work at sign painting, but as billboard 
advertising seems to take the cake, I thought it 
might be well to try my hand at all kinds of new 
and original designs for printed matter. I en- 
close samples for cheap cuts, but do not expect 
to give you much of an idea by them 

ANSWER : We all know of the man who 
said, ‘find out what kind of advice is 
wanted, and then give that kind.’’ I feel 
sure DeWitt H. expects me to praise his 


drawings, but I can’t do it. It is such 
work as he sent me that is making illus- 
trated advertisements unpopular. Adver- 
tisements with cuts in them such as 
DeWitt sends me as examples of ‘‘ original 
advertising designs" could never pay, no 
matter how clever the wording. If my 
correspondent can paint signs, and paint 
them well, he had better stick to that 


work. Asan illustrator he will make a 
dismal failure. 

GivE RrEAsONS—H. Joseph Harth 
writes : 


Please answer the following questions, to-wit 
1. If an advertiser places a paper or pamphlet 
or circular inside of a paper or pamphlet are 
they counted as one or two? 2. If two papers 
are placed one inside of the other, are they 
counted as one or two? 3. If a distributor em- 
ploys boys, would the majority of advertisers be 
pleased to be informed of the facts, or would they 
consider that no one's business but theirs? 

ANSWER : I should think questions one 
and two could be better decided by your 
State Association; however, the editor 
of BILLBOARD ADVERTISING may have 
something to say on the subject. As to 
question number three, most decidedly 
you should inform advertisers that your 
competitor is distributing their circulars 
by boys, whether they want to know it 
ornot. You should take every fair means 
of pushing your business, and it is only 
just that you should advertise that your 
distribution is done by men, while that 
of your competitor is ‘‘ undone ’’ by boys. 
Then, if the advertiser receives estimates 
from both parties, he will at once under- 
stand the cause, if your bid is a trifle 
higher ; and, if he is a shrewd advertiser, 
he will give you the work. — 


While I am on the subject I want to re- 
produce a circular received from an up- 
to-date distributor and bill poster. It’s 
good advertising, but would have been 
much better had it been printed on a good 
book paper instead of a poor newspaper. 
Perhaps clothing doesn’t make the man, 
and I don’t think paper makes the cir 
cular, but it has a powerful lot to do with 
creating a good or a bad impression. 
Here's the circular : 

Recognizing you as an extensive advertiser 
your attention is called to a few facts, which 
may pfove valuable in solving the problem of 
* Successful Advertising and the Promotion of 
Your Business.” 

It has been demonstrated that placing a well 
written circular directly in the hands of those 
you desire to reach as possible patrons, is de- 
cidedly the most satisfactory method employed 
at the present time. The heavy expense en 
tailed in advertising through the press usually 
precludes giving full details. which must be 
supplied through other channels. Mailing cir- 
culars to addresses obtained for such purposes 
entails a cost of $12.00 to $15.00 per thousand, and 


incurs a heavy loss through matter thus mailed 
indiscriminately falling into the hands of chil- 
dren, ‘“‘postal card fiends” and others who 
could be of no possible benefit to the advertiser. 
The economy and advantage of local advertisers, 
the employmert of which renders “ house to 
house,’’ or any form of putting out advertising 
matter possible. 

Iam prepared to close contracts for the dis- 
tribution of advertising matter (any kind), en- 
abling you to reach any specified class or sex, in 
my territory, DIRECT, a* from $2.00 to $8.00 per 
thousand, according to the size, quantity and 
method of distribution required. Samples of 
merchandise, periodicals, music, etc., distributed 
in this State and adjoining territory ; also signs 
tacked up, lists of names and addsesses fur- 
nished at reasonable prices consistent with good 
service. 

Any additional information as to prices and 
details not supplied here will be furnished on 
application. All matter sent by either freight 
or express should be fully prepaid and notifica- 
tion of shipment mailed me inadvance. Remit- 
tance for work, unless otherwise agreed upon, 
should be one-half cash, balance as soon as work 
contracted for is completed. 


W. M. FULFORD. 


W. M. Fulford, for many years with The 
R. J. Gunning Co., of Chicago, has em- 
barked in business for himself. In ad- 
dition to signs he will handle posters, 
street car space and newspapers. Hand- 
some and commodious offices in the First 
National Bank Building, Chicago, have 
been engaged, and already business has 
commenced to come in. 


A FEW LETTERS. 


Boston, March 23, 1596. 
Mr. JAS. H. HENNEGAN, 
Manager BILLBOARD ADVERTISING, 
Cincinnati, O. 

Dear Sir—We beg to inform you that we have 
purchased the bill posting interests at Lynn, 
Saugus, Swampscott and Nahant, which has 
been carried on by J. F. Young, bill poster for 
the past twenty years. This plant contains 
many first-class, well located bill boards, to 
which we are now adding many more, which 
will make the business first-class in every par- 
ticular, and we respectfully invite your patron- 
age. Our Lynn office, for the present, will be 
located at No. 15 Johnson street, Mr. Young's 
former office Thanking you for your many 
past kindnesses, Yours respectfully, 

J. Donnetty & Sons. 


Dayton, Wash,, March to, 1596. 
BILLBOARD ADVERTISING Co, 
Cincinnati, Ohio. 

Gentlemen—In the December issue of your 
paper, under the head of “ A Peculiar Contract,” 
we note that you ask to hear from other posters, 
who have had any dealings with the Novelty 
Plaster Works, of Lowell, Mass. We wrote 
them, and, in due time, received a blank con- 
tract, the same form as printed in your paper. 
Although the contract, as I thought, was a little 
overdrawn, and entirely in favor of Mr. Mitchell, 


servant, 


9 


I filled out and returned same, and to-day re- 
ceived the letter, which is enclosed. We asked 
Mr. Mitchell $4 oo per thousand for distributing. 
Was this more than we should have asked, 
under the circumstances? What would you ad- 
vise in the matter? 
Yours very respectfully, 
Day & CULVER ADVERTISING Co., 
Per Gordon Culver. 
[Letter from Mr. Mitchell} 
Office of Novelty Plaster Works, 
Lowell Mass., March 3, 1896. 
Day & CULVER ADVERTISING Co., 
Dayton, Wash. 

Gentiemen—Your favor here, me, too. Peter 
Nolan is now doing Philadelphia for $1.00 per 
thousand, all he asks, and gives the parties who 
are having the work done the use of his wagon 
for a big sign on the sides as an “‘ad.”" 

Lots of bill posters only ask $1.00. 

In Cleveland, Ohio, bill posters there ask $1.50, 
and no pay till I get double amount of orders 
costs to do the distributing. 

I will give you my work on same terms. Get 
me an order from a dealer or the lot, for double 
amount costs to do the work, and Iam your man. 

Very truly, your most obedient and faithful 

G. E. MITCHELL, 
Novelty Plaster Works. 


Alton, IL, March 19, 1896. 
Editor BILLBOARD ADVERTISING, 
Cincinnati, Ohio. 

Dear Sir—In the course of my existence I have 
had to deal quite largely with cranks, but never 
did I fully realize the meaning of the word until 
I embarked in the bill posting business. Of 
course, as the small boy said, “there are cranks, 
and then again there are cranks,” but of all that 
ever came to my knowledge, the worst was a 
woman. She was the owner of a fence, on which 
we were allowed to post a few bills, in consid- 
eration of passes tothe shows. We found hetto 
be quite a kicker, and had no little trouble with 
her, but when she finally came at us with the 
following words, to say that we were completely 
knocked out does not even begin to express it. 

We had posted bills for two shows on her bit 
of fence, and one or two bills of Chicago & Alton 
railroad matter, advertising the great Mil- 
waukee excursion. She came down to the office 
and demanded passes for both shows. Although 
we rather demurred at first, they were given to 
her, and then she came at us like this. 

“There are some Milwaukee excursion bills 
on my fence. Did you post them there?” We 
assured her that we did. ‘ Well,” she said, “I 
want a passto Milwaukee " Then we collapsed, 
and jiu order to brace up sufficiently to get 
through with the day's work, we were com- 
pelled to “‘ go out and see a man.” For posting 
this bill we received exactly three cents, and for 
the privilege of posting it on her feuce this con- 
siderate woman only asked for a pass to Mil- 
waukee and return. And then they say that 
women are inconsiderate creatures. 

; Yours very truly, 
W. M. SAVAGE, 
Proprietor Temple Bill Posting Co. 


There is no line of trade to which post- 
ers can not be profitably applied. 


Posters are the promptest, most pow- 
erful and most economical of all forms 
of advertising. 


*osters are economical. 
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Now Will You Be Good 


And send your display advertising to $am W. Hoke? And 
aa while we are talking of display advertising, | want to tell 
you that the advertiser who posts New York can supplement 
his display to his financial advantage by using LaTour’s 
beautiful Bulletin boards. These magnificent painted: dis- 
plays are the pride of New York, and no advertiser should 
be satisfied without a representation. 

1 will place your ads here to the best advantage at 
LaTour’s lowest rates, and select the locations most suit- 
able for your business. 

Don’t forget that I place posters in any city in America. 


SamWHeke ne ag. 


87 Nassau St., New York, 


Long-distance telephone connection 
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Billboard Advertising 


PUBLISHED MONTHLY AT 
127 East Eighth Street, Cincinnati, O., U.S.A. 
BY 
BILLBOARD ADVERTISING CO,, 


JAMES H. HENNEGAN, Manager. 


Subscription, $1.00 Per Year, In Advance. 


ADVERTISING RATES: 


Advertisements will be published at the uni- 
fcrm rate of twenty-five cents per agate line, 
except in the classified columns, where special 
rates prevail. Our terms are cash. 


Billboard Advertising is sold in london at Low’s 
Exchange, 57 Charing Cross, and at American 
Advertising Newspaper Agency, ae 9" Build- 
ings, Northumberland Ave., W.C. In Paris, at 
Bretano'’s, 17 Avenue del Opera. The Trade sup- 
plied by all News Companies. 

Remittance should be made by cheque, post-office or 
express money order, or registered ietter, - 

Editor cannot undertake to return unsolicited 
manuscript, P J 4 
lwhen it ts necessary to wire us the instructions 
and copy for advertisements, a saving tn the 
matter of telegraph tolls may be had by recourse to 
the Donaldson Cipher. 


Entered as Second-Class Matter, at the Cincinnati, 
Ohio, dust Office, June 29th, 1895. 
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ADVERTISERS will do well to follow our 
list of fairs conventions and expositions, 
especially in the smaller towns. To use 
the bill boards intelligently is somewhat 
of a science, and the best results are only 
attained after years of experience. The 
merest tyro, however, realizes that the 
more people the boards appeal to, the 
more returns they will yield. This is 
especially true of the smaller towns dur- 
ing fair week. From all the surround- 
ing country, from all the neighboring 
villages, come crowds of pleasure seekers. 
For the most part, they are the very best 
class of people in their particular section, 
possessing both means and intelligence. 
On these occasions, too, they are easier 
impressed than at any other time. On 
pleasure bent, they have ample leisure 
at their command, and leisure invariably 
produces a receptive state of mind and 


memory. 
* 


* * 

THE reign of the poster has commenced. 
The space devoted to its discussion by 
the press at large is almost incredible. It 
has been our habit to depend on certain 
press clipping bureaus, in order to gather 
data from various parts of the country, 
covering this particular subject. During 
the month ending March 20, we received 
from this source alone 6,568 clippings. 
These were all carefully measured. They 
ranged in size from a squib of three lines 
in a country weekly to an illustrated 
article, occupying nearly an entire page, 
in a metropolitan daily, and the total 
space devoted to them was 46,080 inches. 

* * 

For the most part they were given over 
to the discussion of the freak poster, a la 
Bradley and Beardsley. Three thousand 
five hundred and thirty-one discussed 
this style of art more or less ably Then 
followed 1,936, describing various poster 
exhibitions, or poster shows, as they 
are usually termed. Next came 682 in 
regard to poster collectors and their col- 
lections. The rest were devoted to poster 
luncheons, poster parties, poster teas, 
poster advertising and publications de- 
voted to posters. Of these latter there 


BILLBOARD ADVERTISING. 


are, at present, four, including BILLBOARD 
ADVERTISING, the others being 7he 
Poster, Poster Lore and The Bill Poster 
They are devoted exclusively to the poster. 


* 
* * 


ALL of this has come about since BILL- 
BOARD ADVERTISING entered the field. 
True, there were bill posters, poster print- 
ers, middlemen, and, also, advertisers, 
who realized the possibilities of the poster 
long before we commenced to preach its 
virtues, but they were few and isolated. 
To-day all America talks poster, collects 
posters, and will, shortly, use posters. 
These facts are significant, and indicate 
the near approach of what may prove a 
complete revolution in methods of adver- 
tising. All that is now needed is dis- 
cretion and zeal on the part of those who 
will benefit most from this great tidal 
wave of popular favor—the bill posters. 
If they will drop petty personalitics and 
factional fights, and devote themselves, 
heart and soul, to the development of the 
art of bill posting, unexampled pros- 
perity is at hand. 


* 
* * 


THE game of tit for tat is seldom grace- 
ful, and never dignified. And yet, the 
man who ‘‘turns the other cheek’’ has 
not appealed strongly to the robust sen- 
sibilities of any age. There is little like- 
lihood that the rivalry existing between 
the two great associations of bill posters 
will find zbatement in the near future. 
The differences existing between them 
are too marked, too radical for that, but 
there could, and should, be improved 
facilities and better business methods in 
the conduct of individual plants. These 
great desideratums are not dependent 
upon associations or associated effort. 

Though of vital importance to the busi- 
ness in general, they are no less neces 
sary to individual success. 

By improved facilities we mean better 
boards, better locations, better bill posters 
and better offices. 

By better business methods we mean 
better book-keeping, better letter writ- 
ing, better listing and greater courtesy. 


CIRCULATION AND MISREPRE- 
SENTATION. 


Circulation and representation do not 
always keep company; too frequently 
they travel far apart The circulation 
liar of the newspaper whoopeth and 
lyeth in wit for the advertiser, that he 
may devour his substance. 

We have scriptural authority that all 
men—omitting the girls—are born with 
an inclination to sin. Probably if Adam 
had been publishing a newspaper in the 
Garden of Eden the circulation would 
have been ‘‘the largest on earth,’’ and 
Eve would have edited a woman’s edi- 
tion. 

The advertiser who seeks circulation 
with a big C does not always get it from 
the newspaper, because this is not heaven, 
and a good many people are born bent, 
if not crooked, and love a dishonest dollar. 

It is a dangerous thing to write that all 
newspaper publishers are not honest, and 
that all editors do not “know every. 
thing,’’ but never mind, ‘‘ human nature 
is human nature’’ the world over, and 
since the ‘‘ origin of man,’’ with adknow] 


edgments to Darwin, some folks have 
been disjointing their arms by over- 
reaching. 

It is to be hoped that these rascals, in 
the end, will find a seat way down in 
front, in the next row to the fire, or that 
they will be forever swimming and float- 
ing in that secthing lake of fire and brim- 
stone, of which we read. 

When the advertiser, in his enterprise, 
‘scatters his bread upon the waters,"’ 
and puts out his dough therefor, he ex 
pects to, and should, receive circulation 
and representation for his money. 
Stringent laws in some states make it a 
punishable offense to misrepresent the 
circulation of a newspaper, but some 
publishers ‘beat the devil around the 
bush”’ by attributing the circulation of 
their entire edition, morning, evening, 
semi weekly and weekly, to their morn- 
ing paper, but this device is so thin that 
they only deceive themselves. Certainly 
no practical and experienced advertiser 
swallows the bait. 

There is a Sunday school moral to this 
tale of woe. In the long run it pays best 
for the publisher to give truthful and 
exact circulation and representation. 

CHARLES H. Day. 


ALBUQUERQUE, N. MEX. 


An ordinance, regulating licenses of 
bill posters : 

Sec. 1. Each and every individual, firm or 
corporation, carrying on the business of bill 
posting, shall pay a license therefor, as follows, 
to-wit: For one week, §5.00; for one month, 
$10 00; for one year, $40.00. 

Sec. 2. A bill poster, within the meaning of 
this ordinance, shall be any such person, firm or 
corporation engaged in posting up any adver- 
tisements, or bills, or posters, on bill boards, 
fences and public places in said city, or in dis- 
tributing hand bills, dodgers or advertisements, 
card tacking, etc., in and about the streets, ad- 
vertising any shows, patent medicines, gift en- 
tertainments ; and any person being so engaged 
without first having procured a license therefor, 
shall be fined in a sum not less than $10.00, nor 
more than $25.00. 

Sec. 3. That nothing in this ordinance shall 
be construed so as to prohibit merchants doing 
business in the city, and all entertainments not 
liable to license under the ordinance, of the city 
of Albuquerque, from advertising their own 
business or entertainments by the distribution 
of hand bills, cards or posters, along the streets 
and business houses and residences of said city 

Src. 4 No such license shall authorize any 
one to post, exhibit, sell, circulate or distribute 
any obscene or immoral ptblication, print, 
picture or illustration, in said city ; and any 
person or persons found posting, exhibiting, 
circulating, distributing or advertising in the 
streets of said city, or selling or offering for sale 
therein, any such publication, print, picture or 
illustration, shall be fined in a sum not less than 
$10.00, nor more than $50.00. 

Sec. 5. That ordinance No. 47 be hereby abol- 
ished, and that this ordinance be placed in its 
stead. 


The Inter-State Bill Poster’s Associa- 
tion have issued a pamphlet called 7he 
Inter-State Guide. It contains a list of 
the members of that association and a 
large amount of advertising. The infor- 
mation embodied in this little book is 
invaluable to advertisers who contem- 
plate using display. Clarence C. Runey, 
Waukegan, IIl., will send it to any one 
for the asking until the edition is ex- 
hausted. Seven thousand were printed. 


If you want to get at the value of your 
advertising, advertise one article at a time. 


APRIL, 1806, 


* We challenge Mr. Gude to show letters 


sfrom members saving anything condem- 


natory of the Association. If he can shox 
such we will soon show him some expelled 
members.” 

The above extract from Mr. Campbell's 
paper plainly shows the attitude of the 
gang. It’srule or ruin with them. Mir. 
Gude could show the letters, but it is not 
his practice to divulge confidential cor 


respondence. We, too, could show doz- 
ens of similar letters, were it not for simi- 
lar reasons. We can also assure the 


bosses that if any expulsions take place 
it will be the gang that goes out, and not 
the rank and file, which, almost to a 
man, are against gang rule. 


One need not read advertisements in 
the paper if disinclined, but how can he 
escape the poster? Go where he will, 
turn which way he may, on every fence, 
dead wall and corner he finds it staring 
him in the face. Ten, twenty, fifty times 
a day it impresses its legend upon the 
mind of the beholders. They accomplish 
more in a single day than a newspaper 
‘*‘ad”’ will bring in during a year. 


Poster advertising is in its infancy as 
yet. Firms that adopt it during the next 
few years will reap the benefits accruing 
to pioneers in every branch of effort. 


Under the postal laws admitting news- 
papers and magazines to the pound rate 
privilege, no publisher can legally exclude 
the advertisement of any reputable person 
or firm from his columns. Several maga- 
zines who recently granted exclusive con- 
tracts tothe American Fibre Chamois Co., 
have had a most lively and interesting 
time with the postal authorities, and may 
have further trouble if the R D. Ingram 
Co., The Buckskin Fibre Co. and the 
American Sponge Cloth Co. are disposed 
to press the matter in the Courts. 


The special publications of the United 
States, under which head may be grouped 
class and trade papers, comprise one-fifth 
of all the papers issued. It is a very good 
indication that they are an immense power 
in the industrial world when the figures 
show, as they do, that the percentage of 
failures among trade papers is far less 
than any other class. 


All posters are good, but some are bet- 
ter than others. Choose your poster 
printer with care and discretion. One 
who knows how to produce posters is 
much more economical than one 
does not. 


who 


FRONTISPIECE. 


Mr. John Rudolph, secretary and general 
manager of the immense Courier Litho Co,, and 
familiarly and affectionately known to a large 
circle of friends as" Jack,” 1s probably the most 
successful man in the world in his particular 
line of business, which he jocosely styles ‘‘poster 
peddling.’ “Jack” has many imitators, but no 
peers He has literally grown up in the Courses 
office, having entered it when a mere lad, and 
knows its every detail thoroughly. Being a per 
fect prince of good fellows, it naturally follows 
that his circle of acquaintances is a large one 
It is a fact that he is better known than the 
Courter Co. itself, for many is the showman who 
has heard of “ Jack" Rudolph that 
heard his office mentioned, 


never 
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APRIL, 1896. 


Persona! [lention. 


The Australasian Advertising Co., of 
Melbourne, Australia, has sent us a photo- 
graph of what is said to be the largest 
permanent bill board in the world. It 
will appear in our May issue, together 
with a description and schedule of di- 
mensions. 


‘Properly Posted Paper Promotes Pros- 
perity,”’ is the way the letter head of 
Spaulding & Gordon, of Boise City, 
Idaho, has it. 

W. S. MecKain, of Greenville, Texas, 
may push some of his specialties on the 
boards. 

W. C. Tirrill enters an emphatic denial 
that there is any opposition in Spring- 
field, Ohio. 


John Chapman, sr., was eighty one 
years of age March 1gth. 


G. E. Fisher is thinking of embarking 
in the business at Council Bluffs, Iowa. 
If he does he will give a good service, for 
he never does anything by halves. 


The many friends of Tom Mulvihill, of 
Omaha, will be glad to learn of his con- 
valescence. Mrs. Mulvihill has managed 
the business during his long illness, and 
managed it well. 


The position of editor of 7he Pill 
Poster seems to be one of great import- 
ance. We have the editor now threat- 
ening to expel members for daring to 
think. What comfort and joy his high 
opinion of himself must afford him. But 
wait till he commences to expel members. 


Whitmeir, of Buffalo, writes that BILL- 
BOARD ADVERTISING is a corker, and 
wishes us all manner of prosperity. 


Vansyckle & Hole, of, Indianapolis, 
report a thriving business. 


(G. A. Harrison, of Kerrville, Texas, is 
thinking of going into the business in 
that city. 

Wm. M. Cline succeeds Geo. Wilkin- 
son, of Red Wing, Minn., who died last 
week. 

The Inter-State Bill Posters’ Protective 
Association added fourteen new members 
to its list during the month of March. 


Harry Plumb was arrested in Augusta, 
Ga., and fined $5.00, for posting and dis- 
tributing without a license. C. R. Row- 
land is the licensed bill poster in Augusta. 


The ordinance to license bill posting in 
Tacoma, Wash., was lost on the third 
reading. 

The lamp black miscreant is abroad. 
Huiest & Stout, of St. Louis, have had a 
number of stands ruined by unknown 
parties. The word ‘‘unknown”’ is used 
advisedly, but there is a strong suspicion 
pointing toward certain people. 


BILLBOARD ADVERTISING. 


The man who is successful in securing 
a large amount of local advertising is also 
favored with larger apportionments in 
National work, for the reason that the 
National advertisers realize that if the 
bill poster, by good service, has educated 
the local merchant to an appreciation of 
the benefits of the boards for his business, 
it must necessarily follow that they will 
obtain more benefit than in a town where 
the service is such that local advertisers 
are not on the boards at all. 


More and more attention is being paid 
to posters and display advertising all the 
time. There is only one way to be suc- 
cessful in it, and that is, to give the best 
service, and demonstrate that to the ad- 
vertiser. 


It started recently in Chicago, and now 
church advertising by posters seems to be 
taking a firm hold. Milwaukee and 
Rockford have fallen in line. If it keeps 
up we shall soon see more church posters 
than theater posters, because the churches 
are so much more numerous 


The amount of space which newspapers 
are giving to the posters is remarkable, 
from the fact that, until recently, they 
have persistently ignored the poster, or 
else have both openly decried and cov- 
ertly attacked its value as an advertise- 
ment. The principal cause of this change 
of front has been the extraordinary inter- 
est taken by the public in the posters. 
Poster shows have been the reigning fad 
of the season, and, instead of occupying 
their boasted position in the lead of pub- 
lic opinion, the newspapers have simply 
taken their position in the rear, and only 
echo the popular sentiment, which is 
overwhelmingly in favor of poster adver- 
tising. 

Kickapoo Indian Sagwa is the only 
patent medicine which enjoys the rare 
distinction of having a town named after 
it.. Sagwa, II1., is the town, as an exam- 
ination of the postal guide or the atlas 
will readily prove. 


C. E. Bentley, of Guthrie, Oklahoma, 
has a line of boards, which compare favor- 
ably with Eastern cities. Guthrie is the 
city which was built in a day, and is the 
capital of the territory. It is situated ex- 
actly in the center of the garden spot of 
Oklahoma, surrounded by a farming ter- 
ritory, which, for productiveness, excels 
Kansas in good seasons, and, unlike 
Kansas, has no bad seasons. 


The police in Cleveland, Ohio, are now 
arresting persons who post signs on the 
telegraph poles. 


P. G. Stout, of the Huiest-Stout Sign 
Co., has appropriated fam W. Hoke's 
dollar-mark trademark, and fam _ is 
kicking. 


The Angraver and Printer will issue a 
special number soon, with reproductions 
of some recent American posters. 


R. G. Spaulding, of the bill posting 
firm of Spaulding & Gordon, Boise City, 
Idaho, has been appointed secretary for 
the states of Idaho, Washington and 
Oregon, to look after the interests of the 
Inter-State Bill Posters’ Protective Asso- 
ciation throughout that section. Some 
good results may be expected from that 
portion of the United States in the near 
future. 

The posters of the Kneipp Malt Food 
Co., of Manitowoc, Wis., advertising their 
Kneipp Malt Coffee, are very artistic. 
As they purpose advertising very exten- 
sively, bill posters will do well to write 
them. 

The American Advertising and Bill 
Posting Co., of Chicago, are billing the 
Chicago Record extensively throughout 
Illinois, Iowa and Missouri. 


Chips is responsible for a little story, 
which is proving itself a remarkably good 
piece of advertising. The story goes that 
Mr. Bok, editor of 7he Ladies’ Home 
Journal, in reading a serial which Rud- 
yard Kipling wrote for that magazine, 
came across a scene wherein the hero is 
said to have tossed off a glass of ‘* Old 
Madeira.’’ The horrified editor imme- 
diately wired Kipling, asking if ‘* Old 
Madeira’’ could not be changed, as the 
rules of Zhe Ladies’ Home Journal did 
not permit the mention of wine. Mr. 
Kipling, with promptness, replied : ‘All 
tight, make it Mellin’s Food.” 


Harry E. Stoops, in his March ‘ad,’ 
states that his prices are the lowest, and 
then fails to name them. This failure 
may have resulted in making numerous 
advertisers write numerous useless letters 
for information that could just as well 
have been given in the ‘‘ad,’’ which was 
excellent in other respects. 


Mr. O. P. Fairchild, of Covington, Ky., 
has adopted a new plan, which is worthy 
of emulation. Every time a bill board 
needs repairing, or has to be removed, it 
is replaced with tongued and grooved 
lumber. His boards, already good, are 
fast becoming better. 


Wm. Wormald will bave charge of the 
eighteen picked bill posters on car No. 1 
of The Great John Robinson and Frank- 
lin Bros.’ Shows Combined. 


E. M. Burk may talk to the bill posters 
of the country in the interests of Ring 
ling Bros.’ World's Greatest Shows. 


Sweet Moments Cigarettes paper has a 
splendid display in Covington, Ky. Mr. 
Fairchild has handled this paper splen- 
didly. 


Sweet Moments Cigarette paper is up 
in Newport, Ky. 

There is no waste in using posters. You 
cover the particular section, city or por- 
tion of a city that you desire, and you 
pay only for what you get. —- 


Potent Posters Return Rapid Results. 


II 


The J/aslers of the Poster | Leo Maitres 


de |’ Affiche ), a monthly publication, con- - 


taining reproductions of the best posters 
of the day, is published in Paris, by the 
Chaix Printing Concern, rue Bergere, 20. 
The first number was issued last De- 
cember. 


The Chapman boys, Burl and John, jr., 
are putting up some beautiful new-boards. 


The Inter-State Bill Posters’ Protective 
Association will assemble in convention 


July 22d, at the Leland Hotel, Chicago, 
Ill. 


Michigan is solid for Geo. Leonard, and 
H. H. Tyner will carry Ohio, sure, if the 
rank and file of the association attend 
the convention. Jim Curran would go 
through with a whirl if his Rocky Moun- 
tain boys did not have so far togo. Geo. 
Rife may not be put up. Some of the 
boys want Donnelly, and some Sam 
Robison. 


Chas. C. Maxwell, treasurer of the Inter- 
State, is greatly pleased with the progress 
of that association. 


xeo. D. McGuire,.of Delaware, Ohio, 
is doing a good business. 


A misunderstanding between Rogers, 
of Sidney, Ohio, and the Syrup of Figs 
Co., will soon be amicably adjusted. 


Gus Sudbrack, Burl Chapman’s prom- 
ising pupil, has the making of a first- 
class solicitor in him. 


Killen & Feltz, of Eureka, California, 
control all the boards in Eureka, Arcato, 
Ferndale, Fortuna, Rolmerville, Scotia, 
Blue Lake and Korbel. 


J. W. Huxford is thinking of going 
into the business at Torrington, Conn. 


Theo. E. Payne, of Philadelphia, says: 
‘‘ BILLBOARD ADVERTISING is a journal of 
the times, modern and progressive. May 
it meet with abundant success.”’ 


The Fond-du-Lac Yeast Wafer Co., of 
Fond-du Lac, Wis., and the Mansfield 
Stove Co, of Mansfield, Ohio, will short- 
ly be ready to post various localities in 
the Middle States 


Geo. Wilkinson, city bill poster of Red 
Wing, Minn., and a member of the Inter- 
State Bill Posters’ Association, died 
March iIgth. He was affable and uni- 
versally esteemed. 


The retailer has it in his power to reach 
any certain class of trade by using a se- 
lected list of boards. The economic ad- 
vantages of paying only for the circula- 
tion which one wants are apparent. 


The purchases of one customer, if con- 
tinued any length of time, will repay 
many fold the cost of the advertisement 
which attracted him. 
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An Attractive Out-door Display. 


Exchanges 


The advertising manager of a Texas 
paper expresses himself in the columns 
of his paper as follows : 


“BILLBOARD ADVERTISING. 


Among the collection of good things 
received by our ad-smith this week was 
Billboard Advertising, an attractively il- 
lustrated journal, devoted, as its name in- 
dicates, to bill posting. It has so many 
novel features about its advertising that 
one appreciates reviewing it quite often. 
There is not a feature about it which one 
can’t enjoy if he has the slightest con- 
ception of the ‘eternal fitness of things,’ 


-something original and out of the or- 


dinary routine. Those interested can get 
a sample copy by addressing /7//board 
Advertiser, Cincinnati, O.”’ 

The personal letter which he writes is 
interesting, too. 

The St. Louis Dry Goods Reporter, 
published weekly in the interests of the 
dry goods trade of the Mississippi Valley, 
maintains a department for the study of 
advertising. The issue of February 21 
contains a very interesting article by 
Charles Austin Bates on the subject of 
newspaper advertising, which is forceful 
and direct. 


The /nland Printer’s ‘‘ Bradley’’ Cal- 
endar, from the press of The Henry O. 
Shepard Co., Chicago, is a beautifully ex- 
ecuted affair in green, red and black. 
The poster announcing the February 
number, which accompanied the calendar, 
is a veritable Bradley gem. Both are good 
examples of Will H. Bradley’s work, 
which, although it is open to criticism 
from an art standpoint, no one can say 
that it is not striking. The Inland 
Printer Co., Chicago, will send the cal- 
endar on receipt of 10 cents. 

Another English publication is the 
Stationery Trades Journal, which is, as 
its name indicates, the organ of the sta- 
tionery and auxiliary trades. The Journal 
has a prosperous appearance and carries 
a creditable amount of advertising. It is 
a very good specimen of the printer’s art, 
peing well printed, and the technical 
articles are intelligently illustrated. It is 
replete with interesting suggestions to all 
branches of the printing and stationery 
business, and worthy a place on the desk 
of every one in these lines. 


BILLBOARD ADVERTISING. 


The frontispiece of February /ngvrave? 
and Printer is a three-color reproduction 
of an oil painting owned by T. W. Good- 
win, of Boston. The subject is a moon- 
light scene of Minot’s Ledge Light. It 
is a very difficult subject to reproduce, 
and the perfection with which it is done 
is most creditable. 


The National Printer-Journalist for 
February is largely devoted to the report 
of the N. E. A. Convention, held in Flor- 
ida in January. It contains many por- 
traits of journalists who are prominent in 
their profession. 


A new candidate for favor among poster 
collectors is /oster Lore. To quote the 
title page, it is a journal of enthusiasm, 
devoted to the apbreciation of the modern 
poster; arranged with a few pictures 
and embellishments cribbed from various 
sources by Frederick Thorean Singleton, 
and presented by him in this pleasant 
wise every month at the Red Pale, No. 
100 Ninth Street, West Kansas City, 
Missouri. It is printed in Jensen Old 
Style type, and is an attractive little book. 
We feel sure it will appeal to those minds 

ho have made poster collecting a pas- 
time or occupation. 


Commanding Wall Ad. 


Nath. C. Fowler, Jr., promises a great 
book in Fowler's Publicity, His pamph- 
let, with the red cover, is distinctly Fow- 
leresque, and ought to be instrumental 
in booking many orders and much adver- 
tising for Doctor Fowler. 


The collectors of posters are numerous, 

and the number is growing rapidly. So 
much interest has been shown that it is 
regarded as much more than a passing 
fad. The extraordinary interest mani- 
fested determined Mr. Will M. Clemens 
to publish 7he Foster. This dainty little 
magazine is now in its third month and 
has all the information needed by the 
poster collector in a form which is very 
attractive. The prosperity of Mr. Clem- 
ens’ venture is manifest by the remark- 
able improvement which each number 
shows over its predecessor. 
_ The illustrations are reproductions of 
all that is best in the poster world, and 
their artistic execution is to be greatly 
admired. 

The subscription is $1.00 per year, and 
may be sent direct to the publishers, P.O. 
Box 1716, New York. 


The Fourth Estate is aptly termed a 
newspaper for the makers of newspapers 
by its publisher, Mr. Ernest F. Birming- 
ham. It is a handsome, twelve-page 
weekly, and ought to be on file in every 
newspaper office in the country. It does 
not exchange, however, so just send $2.00 
Send it to 
Ernest F. Birmingham, publisher of //c 
Fourth Estate, corner of Broadway and 
Murray Streets, New York. 


for a year’s subscription. 


The Art Student and Limner, pub- 
lished at 132 W. 23d St., New York, is a 
valuable publication for artists and illus- 
trators. The value of the practical sug- 
gestions contained in each number are 
alone worth a year’s subscription, It 
only costs $1.c0 a year. 


Bicycle News is the name of a new 
periodical published by W. D. Boyce & 
Co., Chicago. It is a departure in maga- 
zines as regards size, contents, illustra- 
tions and execution. It bids fair to be 
an advertising medium of merit, as the 
bicyclists are an extremely good purchas- 
ing class, and more than that, they are 
numerous. 


A new comer to our exchange table this 
month is Business. Wemean the English 
publication of which Arthur Reade is 
editor, It is a 16-page magazine, g'; 
inches by 7 inches. The issue before the 
writer is chiefly devoted to insurance 
topics and should be a welcome visitor at 
all insurance offices. 


‘* Wedding Secrets’’ is the title on the 
very dainty little booklet, which the 
Pabst Brewing Company used to inform 
the public of the merits of The Best 
Tonic. Three millions of these booklets 
were used. The method of distribution 
was by mail. Tbe reasons for using the 
government, in preference to local agen- 
cies, for distribution, are very plainly and 
forcibly set forth by Mr. A. Cressy Mor- 
rison, the advertising manager, in an 
article appearing in March BILLBOARD 
ADVERTISING. 


A Bill Board Announcement. 


APRIL, 1896. 


Denver Notes. 


Denver's bill boards are splendidly pat 
ronized at present, much new and beau 
tiful commercial paper being in evidence. 
The merchants of Denver evidently have 
a lively appreciation of the benefits to he 
derived from bill board advertising. Sev- 
eral local clothiers, hatters, shoe dealers, 
dentists and a brewery make creditable 
displays, but Sweet Moments Cigarettes 
has, by far, the best showing. The town 
is literally covered with it. 


The California Ad-Signs Co., of San 
Francisco, has sued Geo. H. Siebe for 
$10,000 for breach of contract, by which 
Siebe assigued his interest in a bill post- 
ing business to the Pacific Coast Posting 
and Advertising Company on March rq, 
i893. A condition of the contract was 
that Siebe should not again engage in the 
same line of business for five years. The 
plaintiff corporation, in August last, suc- 
ceeded to the business and all rights of 
the Pacific Coast Posting and Advertising 
Company. Complaint is now made that 
on December 27 last, Siebe, in violation 
of his agreement, again entered upon the 
bill posting business, as partner of a man 
named Green. 


Col. Burr Robbins, the principal stock- 
holder of the American Advertising and 
Bill Posting Co., of Chicago, has been 
sued for $100,000 damages, for malicious 
prosecution, by John B. Jeffrey, formerly 
president and general manager of the 
Jeffry Show Printing Co., of Chicago. 
The amount is magnificent, but the action 
is not causing Col. Robbins any anxiety 
or loss of sleep. He is as serene and im- 
perturable as ever, and is still doing bus- 
iness at the old stand. 


Jesse Mitchell, manager Curran’s Bill 
Posting Co., at Pueblo, Col., has given 
Liggett & Myers’ Sweet Moments a great 
showing. 


Nath. C. Fowler, in the last issue of 
BILLBOARD ADVERTISING, mentioned the 
fact that no business man should be with- 
out all the advertising journals published. 
We herewith publish a list of journals, 
which are published solely in the inter- 
ests of advertisers, or which maintain 
departments devoted to advertising. 

The figures given in the left-hand col- 
umn are the publisher's subscription 
rates ; the figures in the right hand col- 
umn are those which will secure the pub- 
lication mentioned, in connection with 
BILLBOARD ADVERTISING, if paid in ad- 
vance, 

Pub- With 
liahor's Biliboard 


Priee Advertising 
BILLBOARD ADVERTISING, 


Montlhy, Cincinnati i re 
American Advertiser, 
Monthly, Chicago 2 00 $2 so 


Artin Advertising, 
Monthly, New York 


eocece 1 00 1 25 
Brains, Weekly, New York........ 4 00 4 50 
Business, Weekly, New York... 2 00 1 25 
Fame, Monthly, New York........ 1 00 1 25 
Printers Ink, Weekly, New York 5 00 5 50 
Profitable Advertising, ° 

Monthly, Boston........ ..... 1 00 1 25 
Push, Monthly, Springfield, 0. 50 1 25 
St. Louis Dry Goods Reporter, 

Weekly, St. Louis ........ 200 250 
The Bill Poster, 

Monthly, London, Eng. 50 3 25 


The advantages offered by these rates 
are apparent, and are only obtainable 
when the amount requisite accompanies 
the subscription order. 
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A FEW OF THE 
PEOPLE WHO 
BELIEVE IN SPENDING 


TONEY WITH US. 
an 


COLOMBIA, 
OLYMPIC, 
LYVDHURST, 
MONARCH, 
wir) DICYCLES, 
Aowuna CIGARETTES, 
SEIDENBERG & CO, 
M, STACHELBERG & CO, 
STRAITON & STORM, 
1777? CIGARS, 
A.B.C, OATMEAL, 
BENPDICTINE, 
S,1,&M, 
MAMLARO'S CHOCOLATE, 
RUNAEFL BROS.COCOA, 
oad 


— 


DESIGNERS- 
PAINTERS- 


AND +2220 


| CONTRACTORS. 


OF re 


1718*20 > 
BROADWAY: 


NEW YORK CITY- 
NEW YORK— 


ole 
fe 


BULLETIN 
BOARDS ; 


costs $3.00. 


void after May Ist, 


one year, 


Is the Cash Value of this 


use it now. 


1896. 


The publishers of BILLRoaRD Ab- 
VERTISING offer those who use this coupon both 


for One Dollar 


OMINEN publications, 
LOCATED 
ON PRINCIPAL Twenty-five Cents. 


RAILROADS, 


Use this blank: 


Cut it out and 
This offer is 
To subscribe sepa- 
rately for BILLBOARD ADVERTISING and Buszness 


and 


BILLBOARD 


Name, 


Town, 


County, 


No. 


P. O. Box 


Billboard Advertising Co., 
127 E. 8th St., Cincinnati, O. 
Centlemen—Enclosed please find One Dollar 
and Twenty-five Cents ($1.25) for which send 
ADVERTISING 


my address for One Year. 


and “Business” to 


re State, 


pie. Street. 


Printing House Gossip. 


Senefelder’s discovery of the art of 
lithography in 1796 is to be celebrated by 
a great exhibition of lithographs in Paris 
next year. 


Asa Cassidy, formerly vice-president of 
the Springer Litho Co., and lately super- 
intendent of artists with the Courier 
Litho, Co., is with the Donaldson Litho. 
Co. Mr. Cassidy draws the highest salary 
ever paid to a lithographic artist since the 
days of Matt Morgan. 


The Parker Westach Hall Mfg. Co., of 
New Haven, Conn., is the name of a con- 
cern organized for the manufacture of 
presses and material for printing from 
Aluminum plates. It is claimed that the 
use of aluminuta is destined to revolu- 
tionize lithography. 


Among the new schemes which are being 
pushed at present is the advertising but- 


ton. This is the outcome of the immense 
popularity which the secret society button 
has attained. The result of this scheme 
is dubious, because the common run of 
men have an inherent dislike to carrying 
on the lappel of their coats some one’s ad. 


Advertising Wagons in Buffalo, N. Y., 
are to be restricted to certain streets. An 
ordinance has been introduced in the 
the City Council prohibiting them from 
using Main street, Central street, Wash- 
ington street, Benneseee street, William 
street, Eagle street, 
Clinton street, Franklin street, Chippewa 
street and Prospect avenue. If carried, 
it will result in the abolishment of the 
wagons, because without these streets it 
would be a useless expense. 


Delaware avenue, 


Posters appeal to all the people all the 
time. 


Posters bring quick returns. 


Bill Posters’ Chatter. 


J. F. Otting, the junior member of the 
firm of Otting & Sons, the enterprising 
bill posters of Newport, Ky., is a splendid 
example of the new school of bill posters. 
He does not believe in sitting about his 
office waiting for work to come to him. 
During the month of February he sold 
14,700 sheets of commercial paper to the 
merchants of Newport, Ky., on which he 
realized, in commissions alone, over $100. 
The posting of this and his regular line 
of theatrical work probably netted him 
over $1200, 


It's Leonard next year, sure, and it’s 
a good thing, for he is popular and level- 
headed. 


The president of the A. B. P. A. had 
better stop trying to bulldoze members of 
that organization. What he needs, more 
than anyone else, is harmony and sup- 
port, and he will never obtain it by using 
the lash. 


Robert Grant, in Scridners, gives it as 
his opinion that the one influence which, 
more than another, wastes the spare time 
of the modern man, is the reading of 
newspapers ; and, further, that the per- 
sistent reading of many newspapers, or 
the whole of almost any newspaper, is 
nearly as detrimental to the economy of 
time as the cigarette habit is to health. 
For these reasons the disuse of the news- 
paper is bound to come. Men can not 
spare the time to wade through so much 
‘stuff’? to get what they want. More 
and more they are turning to publica- 
tious which contain only what interests 
them, and more and more are they learn- 
ing to value the advertisement on the 
wall, which they do not have to read 
unless they want to, and which attracts 
the attention of only those who are inter- 
ested in what it says. 


A collection agency in Biddeford, 
Maine, is using posters, giving the names 
of the debtors and the amounts owed, and 


offering the bills for sale. 
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SEN. HILL’S LECTURING TOUR. 


Some Inside History of the Disas- 
trous Venture Racily Told. 


The true story of Senator David B. Hill's lec 
ture, and the manner in which the senator 
caught cold in Duluth, has just been told by 
some Minneapolis men, who went to New York 
and imparted the tale to aninterviewer. It will 
be remembered that one Fred Brigg brought 
Senator Hill to Milwaukee. He began by writ- 
ing to the senator, who agreed to gi¥e the lec- 
tures for $400 a night. Briggs went to Mike 
Breslauer, the town bill poster of Minneapolis, 
who has money, and he became the financial 
backer of the enterprise. Thus runs the story : 

“It was arranged that Senator Hill should 
open in Milwaukee, and lecture in Minneapolis, 
St. Paul, Duluth, Chicago, Cincinnati, Louis- 
ville, Cleveland and other places. Mike adver- 
tised the lectures freeiy, and began to count 
profits. Senator Hill opened in Milwaukee to 
$260. Mike paid him $400, and stood a loss of 
something more than $350. Then the senator 
came to Minneapolis. There was only $240 in 
the house, and Mike began to shiver. 

“*Holy smoke,’ Mike said, ‘ain’t there no good 
democratic blood in this town? There ain’t 
enough patriotism to make a dog bark on the 
Fourth of July. I’m losing my roll because 
these guys don t love liberty.’ The senator lec- 
tured on ‘ Liberty.’ 

“The St. Paul lecture was a financial success, 
but Breslauer did not pay the lecturer imme- 
diately, and that made Senator Hill rather dis- 
contented. Briggs said, however, that Mike 
would surely pay in Duluth. 

“The business in Duluth was worse than it 
was anywhere else, and the lecturer came pretty 
near going on a strike, because his salary wasn't 


paid, Mike kept out of the way until it was 
over, Then the senator's secretary managed to 
find him. 


“You want $800?’ said Mike to the secretary. 


‘ Why don’t you pull it into the house, then? 


Why don't you go out and get people in to hear 
the lecture ” 

“Then Mike went to the senator. He madea 
proposition that they continue the lectures and 
divide the profits. Senator Hill agreed, pro- 


vided Mike would pay him for the St. Paul 
lecture. 
“*Not on your life,’ said Mike. ‘I tell you 


what I'll do. If we win out on the circuit I'll 
pay you for St. Paul and Duluth.’ 

“I can not agree to that,’ the senator is re- 
ported to have said. * There wasa big house in 
St. Paul, and you made money there. I must 
ask you to keep your contract.’ 

“I can’t do it,’ says Mike. 

“*Then what are we to do?’ the senator asks. 

“*There’s only one thing for you to do,’ re- 
plied Mike, the bill poster, ‘and that is for you 
to go out and catch coid.’ 

“Senator Hill followed Mike's advice, and the 
news was sent out all over the country that the 
lecture tour had been abandoned, because the 
senator had caught sucha severe cold that he 
couldn't speak He returned to the East.”’ 

In this melancholy way did the tour end, in 
spite of the fact that it began with a reception 
in the rooms of the Milwaukee Press Club. 
Breslauer lost about $1,600.—/vom the Milwaukee 
MH isconsin, 


WHERE LINCOLN DIED. 
A Strange Story Told by a Washing- 
ton City Bill Poster. 


“lonce came within an ace of being hung,” 
was the alarming statement made by Lloyd 
Moxley, the Washington City bill poster, to a 
Post reporter. 

“Yes sir, I firmly believe that I came as near 
to being hung as any condemned criminal with 
the death watch set upon him. It was when 
Lincoln was shot by Booth. I had been in the 
theatrical business as manager, and, in this 
way, became acquainted with Booth. On that 
eventful evening I was standing just outside of 
the president's box, on the right-hand side of the 
door when Booth came by. He stopped, and I 
had no suspicion of the dreadful deed that he 
was about tocommit. He stayed there with me, 
talking and chatting in a low tone, for about 


BILLBOARD ADVERTISING. 


twenty minutes, and, in that time, about a half 
a dozen persons who knew both of us came by 
and saw us. I knew every one who came by so 
well that they scarcely looked at me, and in that 
lay my safety, for had I been recognized by any 
one I would have been arrested as one of the 
conspirators. 

“Another strange thing that happened that 
evening of the crime is one of those coincidences 
which happen so often when we least expect 
them. The Peterson House, on Tenth street, 
where Mr. Lincoln died, was a boarding house 
for actors at the time of the tragedy, and I have 
it on reliable authority that Booth had a room 
in the house duriag his stay in the city. About 
3 o’clock in the afternoon he came in and went 
direct to his room and tried to sleep on the bed. 

‘Now, here is the strange part. The very 
room that he had was the one that Mr Lincoln 
waS carried to after the shot, and the very bed 
on which Booth tried to sleep before the com- 
mission of his crime was the bed upon which 
his victim died So far as I know this has 
never been made public, but that it istrue I have 
not the slightest doubt." — Washington Fost. 


Marietta, Ohio, January 14, 1506. 
BILLBOARD ADVERTISING Co., 
Cincinnati, Ohio. 

Sirs—I enclose a letter from The Metal Polish 
Co. I wish your advice in the matter. During 
your experience in dealing with firms who ad- 
vertise, is it business-like for them to request 
distributers to purchase a quantity of their goods 
and dispose of them, in order to secure contract 
for distributing ? 

Your publication is first-class in every respect’ 
You will receive subscription price soon, also 
order for ‘‘ad"’ in February or March number, 
and expect tocontinue it right along. 

Please return Polish Co.'s letter. 

Very truly yours, 


Cc. M. KEILvu 


Elmira, New York, January §, 1896. 

Dear Sir—We shall advertise our Pink Label 
Metal Polish extensively in your locality, by 
having matter distributed from house to house, 
and write to know if you are still a circular dis- 
tributer. 

Having matter distributed, especially when 
we printed testimonials, has always paid us 
better than newspaper advertising, and, in 
order to secure a few testimonials from your 
locality, we would like to have you dispose of a 
dozen boxes of the polish to your friends and 
neighbors. 

On receipt of $1.75 we will forward you, by ex- 
press, charges prepaid, one dozen boxes of the 
polish. Callon your friends and neighbors and 
sell it for twenty-five cents a box, which will 
leave you $1.25 for yourtime. Then send us the 
names and addresses of those people, and we 
will secure a testimonial from each one, which 
we will have printed on the matter that is to be 
distributed in your locality. 

There is a blank space on all our advertising 
matter for testimonials, which makes it neces- 
sary that we secure them before it is distributed. 
We have hundreds of testimonials, but local tes- 
timonials from actual purcharers are, by far, 
the best. 

We shall get out some tin signs in the spring, 
size 8x12 inches. What will you charge per 
thousand for tacking them up in conspicuous 
places? 

When you order, give name of your Express 
Company, and state how many counties you can 
cover. Kindly reply at your earliest conven- 
ience, and oblige, Very truly yours, 

THE METAL PoLIsH Co. 


Editor BILLBOARD ADVERTISING: 

Dear Sir—Allow me to compliment you upon 
the progress of your journal. There is more 
news and matter of interest on one page of 
BILLBOARD ADVERTISING than may be found 
in the entire B—/ P— 

Respectfully yours, 
Jas. HOWARTH. 


D. lL. Goodwin, of the staff of The 
Phillips (Maine) Phonograph, sends some 
advertising of his own. Mr. Goodwin 
writes in a readable strain, and his adver- 
tising should bring him business. 


Printer’s Ink Jonson is circularizing. 
A very attractive pamphlet of fifty six 
pages, and enameled paper cover, is the 
circular, and it is a good one, Testi- 
monials of pleased customers, and terse, 
well expressed claims as to the excellence 
of Jonson’s inks, together with a price 
list, is a comprehensive summary of its 
contents. It will be preserved by the 
printers who receive it, and, undoubtedly, 


will bring business. 


Hamilton Manufacturing Co., Two Riv- 
ers, Wis., sends us a neat little brochure, 
which tells about ‘‘Something New in 
Cases.’’ It is printed in colors and illus- 
trated, and, if the writer were a practical 
printer, he surely would be consumed 
with a desire to know more about the 
cases. 


‘* Lilienmilch,”’ which is described as 
the queen of toilet articles, is using a 
four-page folder. The folder is well 
written and attractively printed. We 
think that the ladies will read it, and 
that The New Jersey Manufacturing Co. 
will get good results. 


‘A Good Thing, Push It Along,"’ is on 
an envelope, which ought to contain a 
baby carriage ad, but it does not. The 
contents devoted to Chappelar’s 
Bronchini, worm powders and headache 
cure. It would be more convincing if the 
money spent on all the contents of the 
envelope had been confined to only one. 


are 


The Libbie Show Print, Boston, Mass., 
are sending out a cardboard folder, on 
one side of which is a reproduction of The 
Cadet Guards poster, which The Libbie 
Co. printed recently. The design is by 
G. H. Hallowell, of Boston. Half of the 
folder is devoted to the Hub Engraving 
Co., of Boston. This feature detracts 
somewhat from the benefit which either 
company alone would have received. 


Where is the 


‘(Secretary ? 


THE 


) idole lial 


APRIL, 1896. 


Catalogue No 55, of The M. C, Lilley 
& Co., Columbus, O., is a model cata 
logue, It is devoted to band uniforms 
alone, and when we say it contains eighty- 
, a fair idea may be had of the 
magnitude of their business. The cata- 
logue contains cuts and lithographed 
plates of every article mentioned. There 
is but one point to criticize, and that is, 
that the prices given are not “ net,’’ but 
* subject to a liberal cash discount."’ 


six pages 


Syrup of Figs paper is up in Cincinnati. 


The common council of New Haven, 
Conn., is waging war on the signs and 
bill boards of that city. They have passed 
an ordinance that will clear the thor- 
oughfares and create much indignation. 


W. S. McKain, of Greenville, Texas, 
wishes to dispose of his bill boards. A 
good opportunity for some hustler. 


Otting & Son, of Newport, Ky., and 
O. P. Fairchild, of Covington, Ky., whom 
the A. B. P. A. claim as members, have 
posted Sweet Moments Cigarette paper. 


F. Fitzgerald, manager of the Cream 
City Bill Posting Co., of Milwaukee, has 
issued a neat twelve-page, illustrated 
brochure, containing a list of their prin- 
cipal protected bill boards. It is cleverly 
put together, and well calculated to in- 
terest the advertiser who gives it even the 
most casual perusal. 


OSWEGO'S OLD RELIABLE LICENSED 


BILL POSTER & DISTRIBUTOR 


FENCE SIGNS A SPECIALTY 
Address F. E. MUNROE, 
OSWEGO, N.Y. 


coon ROT WATER 
By Using BROT BOOKS. 


%.——— 


Send for Sample Leaves. 


Ass’t Sec’y Wis. State Fair. 


seessesesssetseees 


Babbitt Entry and Record System 


Solving the Entry Problem. 


(Designed 1896.) 


Babbitt Cicket Account Book. 


Solving the Ticket Problem. 


Adopted and recommended for use at all Wisconsin Fairs, by the Agricultural Fair 
Association, of Wisconsin, Feb. 12th, 1806, at Milwaukee. 


(Designed 1896.) 


‘*Tell ‘em that you saw me.”’ 


BELEK, 


MADISON, wis. 


Pond’s Extract Co., 


Bovril, Limited, - 


B. Brandreth’'s Sons, 
Kerbs, Wertheim & Schiffer, N.Y. 


MAKE SIGN PAINTING and BILL POSTING CON- 
TRACTS to COVER the ENTIRE PACIFIC COAST. 
Reference as to Sign Painting —— 


Bloch Bros., - Wheeling,W.Va. 
Centaur Co., (Castoria) - N.Y 


Price Baking Powder Co., Chicago 
° J. Dixon Crucible Co., Jersey oy 
- N.Y. eee Cond. Co., Highland, iL 

> = Wve W.H.Comstock Co.,Morrist’n, NY 
Cudahy Packing Co., ~- Omaha 


-—> THERE ARE OTHERS -- 


THEY say: “It will be all right if ‘PLATO’ does it.” 


ARTHUR M. PLATO, 206 Sansome St., San Francisco, Cal. 
P.S, Fm yy Contractor of the Pate 


it Bill Posters’ Association 
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APRIL 1899. 


BILL POSTING. 


How This Class of Work ts Carried On 
In New York City. 


How often one looks out from one’s front win- 
dows in the morning ata great blank bill board, 
ugly in the extreme. And then at night, when 
returning from shopping or business, one looks 
!atransformation. The bill board is 
Perhaps a beautiful 


again. Lo 
gay with flaunting posters 
woman in seanty attire greets one’s sight; per- 
haps a huge lion shaking the bars of his cage ; 
perhaps a pretty child smiles winsomely down ; 
perhaps one of those Aubrey Beardsley nonde- 
scripts rampant startles and amuses one. Reds, 
yellows, violets and greens, a phantasmagoria 
of color and shape, a carnival of shapely forms 
in pink or black tights, a melange of weird and 
bizarre effects have taken the place of unadorned 
plain, everyday, commonplace wood. 

How has it all come about? 

The business of bill posting has come to be 
most important. In New York it is a greater art 
and a more successful occupation than in any 
other city in the country. Itis practically con- 
trolled by three firms, A. Van Beuren & Co., 
Reagan & Clark and Harry Munson, the latter 
commanding fully one-half of the trade. 

Munson, who has been in the business nine- 
teen years, was the first contractor to furnish 
advertisers with a list showing where their 
paper was placed. Before that if advertisers 
presumed to as« the contractor in what parts of 
the town he had piaced their posters, they were 
curtly told to go out and huntthemup. But 
Munson adopted a more just plan, and the result 
has shown in the building up of his enormous 
trade. 


His headquarters are on Duane street, and 


here one may learn all sorts of interesting de- 
tails about a business closely allied to the com- 
mercial and amusement interests of the town? 

‘How do you post New York?” I asked. 

“To properly post New York,” replied my in- 
formant, “from the Battery to the city limits, 
requ’ res 10,000 sheets, which cost the advertiser 
$350, at 4% cents a sheet to the commercial trade 
and 4 cents to the theatrical customers. About 
$75 a week is the average theatrical expenditure 
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BILLBOARD ADYERTISING. 


for billing. If the contractor gets $100 a week 
from this class of custom, he thinks himself 
very fortunate. It is the commercial trade on 
which he relies." 

* How is a poster made up?’ 

“A poster is made up of sheets 25x42 inches. 
An eight-sheet bill occupies a space on the board 
o'4x7 feet full. All bill boardsare about the same 
height. Sucha display costs the advertiser $25 
per too, or 28 cents a week each.”’ 

“For how long do firms usually contract?” 

“As a rule, firms contract for a run of the 
boards for two months, though many of the lar- 
gest advertisers contract for a much longer 
period. The Franco-American Foods Company, 
one of the largest commercial advertisers, runs 
a contract for seven months. Barnum and 
Buffalo Bill are the largest theatrical advertisers, 
their posting in New York, Brooklyn and Jersey 
City costing $10,000 a season. The tobacco trade 
is eagerly sought by contractors, it being excel- 
lent custom. The liquor trade is not so good, 
possibly because it is not so necessary to adver- 
tise an article which men think they must 
have.” 

“How do you get the contracts?” 

“Contractors have capable canvassers, who 
visit leading firms, to get their ideas about pos- 
ters Suppose the advertiser has an idea, a 
design, in his head. It is first drawn on heavy 
paper, in black and white, or in colors, as the 
customer may choose. Then, contractor and 
advertiser consult and criticise. Finally, when 
decided upon, it goes to the printer, who en- 
graves it on wood or stone, as demanded, and it 
is reproduced exactly as the artist drew or 
painted it. Often seven or eight different colors 
are used, and there is a method whereby one 
color is laid over another—red on white or red 
on purple Thus, by running red ink over other 
colors several different shades may be obtained.” 

“And then?” 

‘* Fresh from the printer's hands the poster is 
folded in such a way that a workman who can 
not read can put it up just as well as one who 
can. Allthe work is done from the outside in. 
Next it is marked by the foreman of the men, 
who is furnished with a list of the boards on 
which it isto be displayed. The advertiser fur- 
nishes the paper only. All the other expenses 
are borne by the cuntractor " 
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out of date in 
Tmechinery 


extensive 
Tmnachinery 


SROADWAY 


That primitive methods are 
this 
This éfflies to the 
manufacture of paste for bill 
posters as well as to the most 
industry whose 
investments 
represent millions 
You cant afford to 
mix paste by hand 
Economy aictates 
the use of 
our machines 
for the 


era of 


—— CINCINNATI, 
35 MURRAY STREET, NEW-YORK. 


Munson has eight large wagons, furnished 
with ladders, paste cans aud brushes. These 
start out at § o'clock every morning, each wagon 
carrying twomen. Then there are twelve men 
who do the foot routes. The wages of these 
workmen are $2 00a day, hours from § to 6. 

Then rentals for posting space in New York 
are very large. They will run from $9 to 
$100,c00. Some are paid monthly, some quar- 
terly and some yearly, the lower rentals being 
paid monthly. For 85 feet at Broadway and 
Thirty-sixth street, which is a most desirable 
location, contractors pay $195 quarterly. Forty- 
second and Broadway, also very desirable, 
brings $g0o a year. Broadway and Bleeker is 
another location coveted by the contractors, and 
which commands a big price. In fact, Broad- 
way all along commands special rates, running 
from $2 to $12 a stand, 28 sheets, 7 long by 4 high. 
The upper part of town, about Central Park, is 
not nearly so expensive. 

A successful poster must be novel, bold, strik- 
ing, audacious, perhaps—anything which will 
stand out in frank relief and command the at- 
tention of the passerby. The reason of the 
apparent success of The Yellow Book type of 
posters lies simply in their novelty. A promi- 
nent contractor says it is merely a fad like the 
new woman, and, like her, will soon vanish into 
thin air. 

EDITH SESSIONS TUPPER, 
in the Saratogian. 


FOR OMAHA’S EXPOSITION, 


Letters Sent to Five Hundred Mayors of Cities 
Asking for Indorsement. 


Acting under instructions of the city council, 
Mayor Broatch, of Omaha, Neb., is sending let- 
ters to soo mayors of cities in the Mississippi 
Valley, asking them to present the letter to the 
councils of their respective menicipalities, urg- 
ing the adoption of resolutions favoring the 
exposition that is to be held in Omaha during 
the summer and fall of 2808. The resolutions, 
after being adopted, will be sent tq Secretary 
Wakefield, ani by him sent to the senators and 
representatives in congress. 
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Machines 


Time, trouble and material. 
You need them 
We have sizes for small 
plents end sizes for large 


by hand, 
No bill posting establish- 
ment is complete with- 
cut cur machines. 
Prices are reasonable. 
Write for fuli 
ticulars. 
to mention this 
[paper when F& 
you write. ¥, 
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Fair News. 


BLacK HILLS FarR—The Black Hills 
Exposition Company, of Sturgis City, 
S. D., has just put into the hands of the 
printer the premium list of their fair, to 
be held there September 23, 24 and 25, 
when $1,000 in premiums will be offered. 
The feature of the fair will be a woman's 
building. 


Omaha is to have a grand exposition 
in 1898. Preparations have already com. 
menced, and the indications are that it 
will be a big show, in all that the term 
implies. 


By far the largest and most important 
of all the expositions fur the year 1896, 
will be that of Nashville, Tenn., in com- 
memoration of the centennial of that 
thriving city. 


Baltimore’s big show for 1897 has not 
been very much in evidence of late. 
It would not surprise the knowing ones 
if the scheme fell through entirely. 


Secretaries are earnestly requested to 
send in their dates and official rosters at 
the earliest possible moment. We are 
going to make a big effort to have the 
lists complete in our May issue. 

Contributions in the way of news ate 
solicited for this department. 


Those fairs, which also embrace poul- 
try shows and bench shows, should adver- _ 
tise the fact in BILLBOARD ADVERTISING. 

en 

BILLBOARD ADVERTISING has a larger 
circulation among privilege men than 
any other publication. 


Save 


in your busi- 


Some are operated 
scme by pcwer. 


par- 
Be sure 
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LIST OF FAIRS. 


1896. 
Copyright 1896 


CONNECTICUT. 


Meriden. State Agricultural Fair. 
Rockville. Holland Co Fair, Sept 15-17 


ILLINOIS. 


Alledo. Sept 22-25 W H Graham, secy 

Avon, Septis-18 Julian Churchill, secy 

Camp Point. Adams Co Fair, Sept‘7-11 EEB 
Sawyer, sec 

Catlin. Vermilion Co, Agricultural and Mechan- 
ical Association Fair, Aug; 18-21. T A Taylor, 
President; G S Fleming, Secretary ; H 
Kidd, Treasurer 

Champaign. Aug 2-28 

El Paso. Sept 14-18 

Farmer Citv. Aug 17-21 

Freeport. Northern Illinois Agricultural Society 
Fair, Sept 8-11 Thos D Osborne, sec’y. 

Kankakee. County Fair, Sept 14-18 T C Scho- 
berg, pres’t; Len Small, sec’y 

Mt. Carroll. Carroll Co Fair, Aug 25-28 Geo F 
Buckner, Pres’; Geo C Kenyon. Sec’y 

Paris. Edgar Co. Fair, Aug 31- Sept4 GeoH 
McCord, secy 

Springfield. Sept 28-Oct 2 

Watseka. Iroquois Co. Agricultural Association 
Fair, Sept 7-17. H C Lovett, President; L F 
Watson, Secretary 

Woodstock. McHenry Co Fair, Aug 25-28 GB 
Richards, secy 


INDIANA. 


Bainbridge. Putnam County Fair, July 27-31. 
A R Allison, sec’y. 

Bloomington, Aug 10-14 

Crawfordsville. Sept 7-11 

Flora. Carroll Co Fair, Sept 20-25 J T Gillam, 
prest; C E Nobes, treas; J O Ferrier, secy 

Frankfort. Aug 25-28 

Indianapolis. Sept 14-28 

Kendallville, Sept. 28. Oct. 2. Nathan Roberts‘ 
Pres. ; John Mitchell, Treas.; J. S. Conlogue, 
Secy. 

Lafayette. Aug 31-Sept 4 

Lebanon, Aug 17-21 

Paoli. Orange Co. Fair Association, Sept. 9-12. 
A W Bruner, pres’t ; H F Davidson, secy 

Shelbyville. Shelby Co Fair, Sept 1-5 John W 
Vamaoy, prest; Henry Doble, treas; E E 
Strovp, secy 

Sheridan. Aug 10-14 


IOWA. 


Bloomfield. Davis Co Agricultural Society Fair, 
Sept 15-18 J C Brouhard, secy 

Carroll. Aug 18-22 A L Wright, prest; R E 
Coburn, treas; H A Junod, secy 

Columbus Junction, District Fair, Aug. 25-29. 
RF Mc onnell, Secretary 

Davenport. Davenport Fair and Exposition, 
Sept 7-1: P W McManus, secy 

De Witt. Clinton Co Fair, Sept 15-18 E. Chris- 
tiansen, secy. 

Eldora. Hardin Co Fair, Sept 1-4 J W Prisen, 


sec 

Gesaeiel. Adair Co Fair Association, Sept 
28-Oct 1 Ernest Funke, pres’t; A J Gibbs, 
secy 

Humboldt. Humboldt Agricultural Society Fair, 
Sept 22-25 A M Adams, secy 

Ida Grove. Ida Co. Fair, Sept 22-24 A Preston, 
secy 

Mechanicsville. Mechanicsville Agricultural 
Society Fair, Sept 15-18 A F Fairchild, secy. 

National. Clayton Co Agricultural Society Fair, 
Sept 8-11 J C Hempel, secy, Elkander, Ind 

Ottumwa. The Great Ottumwa Fair, August 
11-14. CO Taylor, pres’t ; Ben S Benson, sec'y. 

Rhodes. Eden District Agricultural Society 
Fair, Sept 15-17_H M Weeks, secy ‘ 

Ruthven. Lake District Fair Association Fair, 
Sept 14-17 Fremont Teed, secy 

Victor. Victor District Fair Association Fair, 
Sept 15-17 H W Anger, secy 

Waukon. Allamkee Fair, Sept 22-25 CM Bow- 
man, prest; Capt Wm S Hart, secy 

Webster City. Hamilton C6 Fair Association 
Fair, Sept 22-25 W G Bale, secy 

Whatcheer. Whatchen District Fair Association, 
Sept 28-Oct 1 T C Legoe, secy 


KANSAS. 


Burlington. Coffey Co Agricultural Association, 
Sept 14-18 

Fredonia. Fredonia Agricultural Association 
Fair, Aug. 25-28, inclusive C H Pierce, pres't ; 
j} H Edwards, sec’y 

Garnett. Anderson Co Agricultural Association, 
Sept 1-5 

oan Allen Co Agricultural Association Sept 8-12 

Mound City. Linn Co Agricultural Association, 


Oct 6-9 : 

Olathe. Johnson Co Agricultural Association, 
Aug 25-28 

Ottawa. Franklin Co Agricultural Association, 
Sept 22-26 Chas H Ridgway, secy 

Paola Miami Co Agricultural Association Sept 


29-Oct 2 
MAINE. 


Bridgeton. Farmers and Mechanics’ Fair 
Second week in Sept 

Portland. New England Fair, Rigby Park, 
Aug.17-21. F HK Appleton, Pres’t; E F Rowell, 
Sec’y ; Warren Brown, Treas. 


MARYLAND. 


Easton. Talbot Co. Fair Association, Great 
Eastern Shore Fair, Sept. 15-18. Jos. B Har- 
_Tington, Pres’t; M M Higgins, Secy 

Rockville, Montgomery Co Agricultural Society 
Fair, Sept 1-4 


BILLBOARD ADVERTISING. 


MASSACHUSETTS. 


Amesbury. Amesbury and Salisbury Agricul- 
tural Society Fair, Sept 22-24. C W Woods, 
Pres't ; J A Davis, Treas; A H Fielden, Sec’y 

Barnstable. Barnstable Co Agricultural Society 
Fair, Sept 8-10. Henry M Hutchings, Sec’y 

South Lancaster. Worcester East Agricultural 
Society Fair, Sept 10-11. John E Thayer, 
Pres't, Lancaster, Mass; W A Kilbourn, Sec’y, 
South Lancaster, Mass; Lucius Field, Treas, 
Clinton, Mass 


MICHIGAN. 


Coopersville. Sept 22-25 J B Watson, prest; E 
M Parker, treas; C De Vos, secy 

Grand Rapids. State Fair, Sept. 7-11 
Fralick, Sec’y, Grand Rapids. 

Ionia. Ionia District Fair Association, Sept 15-18 

Midland. Midland Co. Agricultural Society 
Fair, Sept. 2-4. Thos B McCullough, pres'’t ; 
Jas G Culver, sec’y. 
Luther Hall, prest; Reuben Gould, treas; Fred 
Cutter, Jr, secy 

Muskegon. Sept 15-18 


MISSOURI. 


eee. Belton Agricultural Association Aug 

18-12 

Kahoka. Clark Co Agricultural and Mechanical 
Association Fair, Sept 1-3. W M Boulware, 
Pres'’t ; — Vandolah, Secy 

Trenton. N MCAT Ass’n Fair, Sept 15-18 G 
W Smith, Pres’t; W E Austin, Treas; Peter H 
Yakey. Sec’y 


NEBRASKA. 


Auburn. Sept 22-25 

Beatrice. Gage Co Society of Agriculture Fair, 
Sept 15-18 

Elmwood. Sept 15-18 

Omaha. Nebraska State Fair Aug 27-Sept 5 
Robt W Furnas, secy 

Plattsmouth. Oct 6-9 

Syracuse, Sept 29-Oct 2 

Tecumseh. Oct 13-16 


NEW YORK. 


Albion. Orleans Co Fair, Sept 17-19. E A Row- 
ley, Pres’t; I. H Beach, Sec’y; A W Barnett, 
Treas 

Canandaigua. Ontario County Agricultural So- 
ciety Fair, Sept. 28, 29, 30, Oct.1. John B Hall, 
pres’t; Wm H Warfield, sec’y ; Jas S Hickey, 
treas. 

Dryden. Dryden Fair, Sept 22-24 SG Lupton, 
Pres’t ; J B Wilson, Sec’y 

Elmira. Chemung Co Fair, Aug 31, Sept 4. 
Frank Cassada, Pres’t; Geo McCann, Sec’y , 
E J Young, Treas . 

Ithaca. Tompkins Co Agricultural Society Sept 
S11 A G Genung, secy 

Jamestown. Warren Co Fair, Sept 15-18 

Lowville. Lewis Co Agricultural Association 
Fair, Sept 15-18 W J Milligan, Sec’y and Treas 

Newport. Newport Agricultural Society, Sept 
8-10 Willard Ingham, prest; B F Petrie, secy, 
Middleville, N Y 

Riverhead. Suffolk County = emewnng og Society 
Fair, Sept. 29-30, Oct. 1. Sylvester M. Foster, 


Henry 


sec’y. 

Schoharie. Schoharie Agricultural Society Fair, 
Sept 28-30. Daniel W Jenkins, Prest; John 
B Grant, Supt of Privileges; Frank K Grant, 
sec’y 

Syracuse. State Fair, Aug 31-Sept 5 

Watertown. Jefferson Co Agricultural Associa- 
tion, Sept 8-11 J Sterling Sill, prest, Adams 
Centre; Frank M Parker, treas, Dillin; W R 
Skeels, secy 

Westport. Essex Co Agricultural Society, Sept 
15-17 W A Tucker, prest; A J Daniels, treas; 
C E Stevens, secy 


OHIO. 


Boston. Clermont Co Agricultural Association: 
Sept 8-11 E D Prather, prest, Felicity, O; John 
Rowan, secy, Blowville, O 

Canficld. Mahoning Co Agricultural Society 
Fair, Sept 22-25. B P Baldwin, Pres’t, Tiger, 
Ohio; H A Manchester, Treas, Canfield, Ohio; 
J H Ruhlman, Sec’y, Youngstown, Ohio 

Carrollton. Carroll Co Fair, Sept 2225 CA 
Tope, secy 

Circleville. Pickaway Breeders’ Association 
Fair, July 21-24 W E Morris, prest; W S Smith, 
treas; A J Grigsby, secy 

Columbus. State Fair, Aug 31-Sept4 W W Mil- 
ler, secy 

Delaware. Delaware Co Fair, Sept 15-18 EA 
Furniss, secy 

Georgetown. Brown Co Agricultural Society 
Fair, Oct 6-9 Py W Uederick, secy 

Hillsboro. Highland County Fair, July 21-24. 
S P Scott, pres’t; H L Wiggins, sec’y. 

Kenton. Hardin Co Fair, Oct 6-9, A M Rice, Sec’y 

Mansfield. Sept. 29-Oct 2 Newton Charles, secy 

New Lexington. The New Perry County Fair, 
Sept. 15-15. James E Curran, sec’y. 

Norwalk. Licking Co Agricultural Society Fair, 
Aug 25-28 Ad C Seymour, secy 

Orrville. The Great Central Ohio Fair, Oct 6-9 
Proctor E Leas, secy 

Ottawa. Putnam Co Fair, Oct 610 B F Seitz 
prest; A’P Sandles, secy 

Salem. The Salem Fair and Exposition Co. 
ow ee a Fair, Sept. 8, 9, 10. Race Meeting 
July 3-4. 

Urbana. Champaign Co Fair, Aug 18-21, J W 
Crowl, Sec’y 
y Fulton Co Fair, Sept 22-25 Thos 
Mikesell, secy 

West Union. West Union Fair, Sept 5-11 TW 
Ellison, secy 


PENNSYLVANIA. 


Allentown. Lehigh County Agricultural Society 
Fair, Sept. 21-25 WK Mohr, secy 

Burgettstown. Arion Agricultural Association 
Fair, Oct 6% Hugh Lee, prest; Wm Melvin, 
secy, South Burgettstown, Pa 


Cambridge. Central Crawford Co. Agricultural 
Society Fair, Sept. 23-25. Chas D Eckles, 
pres’t; Albert S Faber, sec’y; John R Cease, 
treas. 

Hartington. Sept.S-10. SJ Young, sec’y.  _ 

Kultztown. Keystone Co Agl & Hor Soc Fair, 
Oct 6-9 JacobR Heffner, Pres’t, Monterey, Pa 
J D Warner, Treas; J P Hines, Sec’y 

Stoneboro. Mercer Co Agr Soc Fair, Sept 22-24 
R J McClure, Pres’t, Sandy Lake, Pa; R P 
Cann Treas; J P Hines. Sec’y 


TENNESSEE. 


Columbia. Columbia Fair Association Fair, Oct 
6-9 W P Waldnge. Pres’t: J J Fleming,Treas; 
BS Thomes' Sec'y, Hurricane Switch, Tenn 


TEXAS. 
Beton. Bell Co Fair Association Fair, July 21-25 
Ben D Lee, prest; L K Tarver, secy 


VERMONT. 


Barre. Washington and Orange Counties Fair 
(open to the world), at Granite City Trotting 
Park, August 18-21 J Dunlop Smith, pres't, 
Herbert A Rugg, sec'y 

Brandon. Brandon Fair Association Fair, Sept 
15-17 

Woodstock. Windsor Co Agr Soc Fair, Sept 22-24 
J E Montague, Pres't; # C Lockwood, Treas; 
John S Eaton, Sec'y 

Waterbury. Winooski Valley Agricultural As- 
sociation, Sept 8-10, E G Hooker, Sec'y 


VIRGINIA. 


Rutland. Rutland Co. Agricultural Society Fair, 
Sept. S11. G T Chaffey, pres’t; F A Field, 


sec’y. 
WEST VIRGINIA. 


Wheeling. Exposition and State Fair, Sept 7-17, 
Geo Hook, Sec’y 


WISCONSIN. 


Ashland. Ashland Co Agricultural Society Fair, 
Sept 9-11; J J McGeehan, Pres't ; John A Wat- 
son, Treas; R F Spencer, Sec’y 

Bloomington. Blakes Prairie Agricultural So- 
ciety Fair, Sept o-11 W H Glasier, secy 

Chetek. Barron Ce Fair, Sept 911 Jos E Cart- 
wright. secy 

Darlington, Aug 26-29. James Haskin, Pres't; 
David Schreeter, Treas ; Geo F West, Sec'y 

Galesville. Trempeleau County Agricultural 

Grantsburg. Burnett Co Agricultural Society 
Fair, Sept 9-11 

Jonesville. $25,000 Trotting and Pacing Meet- 
ing, July 21-25 
Society Fair. Aug 25-28 S E Houghton, prest; 
A J Kellman, treas; F G Davis, secy 

Lancaster. Grant County Agricultural Associa- 
tion Fair, Sept 16-18 Delos Abrams, prest; TA 
Burr, secy 

Menominee. Dunn County Agricultural Asso- 
ciation Fair, Sept 15-17 Henry Miller, prest; 
J B Chickering, treas; Geo W Galloway, secy 

Milwaukee, Wisconsin State Fair, sept 21-26 
T J Fleming, secy, Madison, Wis 

Oshkosh. Oshkosh Fair Association Race Meet- 
ing. June 25-28 Fair and Exposition. Sept 9-12 
John Laabs, Pres't; Geo Hilton, Treas; C E 
Angell, Sec’y. 

Phillips. Price Co Agricultural Society Fair, 
Sept 17-19 John T Ruff, secy 


CANADA. 


London, Ont. Western Fair of 1806, Sept to-19 
Thos A Browne, secy 


RACES. 


Battle Creek, Mich. Running, Trotting, Pacin 
and Bicycle Races, May 29-30 Rod J MeDonatd 
mgr 


APRIL, 1896. 


Conventions, etc. 


Jackson, Mich. Meeting of Royal Arcanum 
April 20-21 

Boston, Mass. World’s Food Fair, Oct 5-Nov 9 

Keokuk, lowa. Fourth of July Celebration 

St. Paul, Minn. G.A.R. Reunion, Sept. 2-5. 

St. Louis, Mo. National Republican Conven 
tion, June 16, , 

Ionia, Mich. Christian Endeavor Union, State 
convention, April 1-3. 

Minneapolis, Minn, K. of P. Convention, Aug 
31-Sept. § 

Grand Rapids, Mich, United States Letter Car- 
riers’ National convention. Sept. Robert 
Milne, cor. sec'y. 

Santa Cruz, Cal. Water Carnival, June. 

Minneapolis, Minn, American Philatelic Asso- 
ciation, Aug. 

New London, Conn. Celebration of New Lon 
don's .: oth Anniversary, May 6-7. 

Johnstown, Pa. Firemen’s State Convention 
October, 1895. 

Pittsburgh, Pa. National Prohibition Conven 
tion, May 27. 

Lockport, N. Y. Firemen's State Convention, 
August 

Buffalo, NY. National Educational Associa- 
tion Convention, July 7-11. “ 

Beloit, Kas Annual Encampment Kansas 
G. A. R., April 21. . 

Council Bluffs, la. Y. P. S.C. E. of lowa State 
Convention, Aug. 25-27. 

Milwaukee, Wis. National Republican League 
Convention in August 

Chicago, Ill. National Democratic Convention, 
July 7 

Pittsburg National Convention Brotherhood of 
St. Andrew, October 15-17 

Richmond, Va. United Confederate Veterans 
Reunion, June 30, July 2 

St. Louis, Mo. Fourteenth Annual Meeting 
Street Railway Association of U.S, Oct. x 

Philadelphia. Wissahickon Heights Horse Show 
May 2-30. Richard M. Cadwalader, Sec'y. 

Boston, Mass. Bench Show New England Ken 
nel Club, April 20-23. 

Canandaigua, N.Y. State Convention Knights 
of Pythias, July, 1896 

Minneapolis, Minn. Philatelic Sons of America 
August 

Cedar Rapids, la State Bicycle Meet, July; & 4 

Cincinnati, O., June 16. Grand Lodge B PO E 

Louisville, Ky. LA W Meet 


Expositions. 


Milwaukee, Wis. Sept 12-Oct 17 John E Hansen 
secretary and general manager 

Nashville, Tenn. 1896. Sept. 1 to Dec. 24. 

St Louis Mo. 1896. Indefinite. 

Baltimore, Md. 1896. Indefinite 

Dallas, Tex. 1896. Oct. 12 to Nov. 15. 

Cleveland, O. Centennial Exposition commen. 
ces, July 22. 

City of Mexico. International Exposition, Dedi- 
cation as a National Exhibit. Apr. Opens as 
an International Exposition. Sept. 15. 

Omaha, Neb. Trans-Mississippi and Interna- 
tional Exposition, June 1-Nov. 30, 1898 

Toronto, Canada. Canada’s Great Exposition 
and Industrial Fair, Aug 31 to Sept 12 H J 
Hill, manager and secy 


Foreign Expositions. 


Paris, France. tgoo. Aprilisto Dec. 31. Gen 
eral offices, 26 Avenue de La Bourdonnais, 
Champ de Mars, Paris. M. Alfred Picard, 
Commissaire General. M. Henri ¢ hardon, 
Secretaire General, 

——- South Africa. 189. May 1 to 
June 30. Chas. P,. DeGarmo, Director General, 
we Box 1939, Johannesburg, S. A. R., South 
Africa. 
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ame 


his name. 


up full commissions. 
That's right. 
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profits by the labors of the ninety-nine that came before. 
‘ If there is another bill poster in America that is in the habit of 
refusing business on the above ground, I would be glad to know 


My trade mark is the Dollar Mark, and it is dollars that I am 
trying to get for those bill posters of America who want them. And 
if any of them can get an order for some of my 18-karat wall signs 
from some of my old customers, I will be tickled to death to cough 


Sam WV 


(Long Distance Telephone Connection.) 87 Nassau st., NEW YORK. 


Ss 

One bill poster has refused work from me on the ground that he a 

was himself soliciting the business and could have got it without any > 
assistance from me. Bless his dear heart, he does not realize that it some 

times takes a dozen or a hundred different arguments, from as many s 

different people, to finally bring some advertisers around. And it | 

sometimes happens that this bill poster is the last man, and that he < 
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BILLBOARD ADVERTISING. 


+ 


aI 


BOISE CITY, 
IDAHO, 


POPULATION, 8,000. 


The HUSTLER ADVERTISING CO, 


PRINTERS, POSTERS, MAILERS, 
AND DISTRIBUTORS, 


24 North Miner Street, FT. WAYNE, IND. 
W. H CASE, Manager. 
Prompt Service by Reliable Men. 


ESTERN BUSINESS is what I most par- 

ticularly desire. 

best ads. Good ads—western ads—for western 

men, I write best. $1 buys 2. Dissatisfaction 
brings the $1 right back. A M. CHURCH, 

Bassett, Neb. 

Samples, circulars, etc., distributed. 

Honest work and best references. 

very reasonable. Write and see. 

W. L. ROBERTSON, 
Box 297, Roanoke, Va. 


B. T. ROBINSON, 


City Bill Poster, 


CLIFTON FORGE, VA. 


s@ Correspondence Solicited. “sa | 


No Office Complete Without It. 


usiness 


A Practical Journal of the Office 


It saves money by discovering the 
best way of doing things in the office. 

It treats particularly upon 
ACCOUNTING, OFFICE ROU- 

TINE, BUSINESS MANAGE- 
MENT and ADVERTISING, 
and incidentally upon FINANCE, 
MANUFACTURE, TRANS- 
PORTATION, COMMERCE 
and ECONOMICS. 

The stated departments of the paper 
- include OFFICE MAIL BaG, being letters 
from practical men on office and busi- 
sess topics; OFFICE RECORD, con- 
= taining illustrated descriptions of new 
devices; BusINEss LITERATURE, 
reviews of new books ; ART AND PRAC- 
TICE OF ADVERTISING, presenting stud- 
ies in successful publicity; INSTITUTES = 
SAND ASSOCIATIONS, recording the § 
transactions of the organizations among 
office men; and Business Law, pre- = 
senting articles on law topics of spe- 
cial importance to business managers. 

The supplement, PRAcTICAL Ac- 
COUNTING, contains carefully prepared 
articles on accounting methods, in : 
» cluding descriptions in detail of the = 
accounting practiced in leading estab- 
lishments. 

Monthly, 40 pages, illustrated, in- 
cluding supplement, {2 a year. Sample 
= copies (mentioning this advertisement ) 
: free. 


KITTREDGE COMPANY, Publishers 


13 Astor Place, NEW YORK. 


¢ 
_ 


I'm western—so are my _ 


Terms | 


| SPAULDING & GORDON, 


LICENSED 


City Bill Posters * Distributors. 


Members of Interstate Bill Posters’ Protective Association, and International Association 


of Distributors of North 


: 
: 
: 
: 
3 


America, and Pacific Bill Posters’ Association. 


| 


We have more billing space than 
all other towns in Idaho put 
together. 


The city is booming. 
Send on your paper. 
References furnished. 


That's what make business a success — the more 
push, the greater the success—-IF the push 1s in the 
right direction. 


PUSH is a little journal ‘published for pro- 
gressive people.’ It helps business men push in 
the right direction. It has enthusiasms, but it 
doesn't go off half-cocked. Let us send you a free 
sample copy. 


PUSH PUBLISHING CO., Springfield, 0. 
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Cine'nnati, Ohio. 


oer ree meoereeeeeeeeseeoeceeeeeseeeeeeeeems 
A thorough, efficient and economical means of reaching the buyers of - 
We are in a position not only to guarantee honest ser- 
vice but also a reasonable proportion of direct results. 


ili ie i i i i i i i i i i i i i i 


o/8]/8le| fle! ii ey Ateress: -- ----- 
Siok ei nt Sle 2 >] sf. . 811 Vine Street, .. 
= 2m “ia Sis 210 
Cla a ai“isa . . . . CINCINNATI, O. 
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MAKE YOUR 
OWN CUTS. 


Almost every day you see good cuts appear- 
ing in the papers, trade journals, magazines, 
catalogues, etc., which would make splendid 
advertising cuts for your business. We have a 
process by which every reader of BILLBOARD 
ADVERTISING can make his own cuts, whether 
he be an artist or not. No experience or skill 
required. You can reproduce, very quickly, 
any of the pictures you find printed in any kind 
of a paper, or you can take it feos a photograph, 
pen and ink drawing or a lead pencil drawing, 
and the cost will be less than five cents per cut. 
No camera or other outfit needed. Special offer 


to readers of BILLBOARD ADVERTISING. Send 
stamp for particulars. Dept. 4, The Zinc 
Process Co., Goshen, Ind. apl-3t 


It Costs 
Nothing! 


_ the amount. 


LICENSED 
BILL POSTING, 
TACKING, 
DISTRIBUTING. 


J 


_S. CRAIG. 


319 LEXINGTON AVENUE, 


HASTINGS, NEB. 


76 MADISON ST. 


J.T. ELMORE & CoO. 


BILL. POSTERS, 


CHICAGO. 


By appointment Solicitor Interstate Bill Posters’ Protective Association, bonded. 


Cc. B. WoopworTH, Mgr 


You get a facsimile of 
your signature engraved 
and a plate for printing 
with a yearly subscrip- 
tion for BILLBOARD AD- 
VERTISING. $1.00 pays 
for both, and either alone 
would cost $1.00. 


Write name in black ink, and enclose 


BILLBOARD ADVERTISING, 
Cincinnati, O. 


BURNI Designer of Descriptive 
Posters, Theatrical, Com- 
mercial or otherwise,Block Stream- . . 
ers and Stock Letters. . 
Office, Donaldson Litho. Building, 
CINCINNATI, O. 


A. E. BENTLEY, 


Only Licensed BILL POSTER in 
GUTHRIE, Capital of Oklahoma 
Territory. 10,000 feet of space, and 
satisfaction guaranteed. Rates 
made known on application. 


R-TP-A‘N'S 


The modern stand- | 
ard Family Medi- 
cine: Cures the 


common every-day 


ills of humanity. 


ONE GIVES RELIEF. 


THEATRICAL ANDCITY BILL 10S TEES, 
Distributing and Advertising Agents, 
Work promptly and properly executed 

FORT WAYNE, IND 
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@ ' Sometimes you are in a hurry. You have no 
ti 


abba baba baba bbbbiiind 


me to write for prices: On such occasions it is 
a great comfort to know that you can send the 
order to a printing house like HENNEGAN & CO., 
who will not take advantage of the circumstances 
by overcharging you. @ 


Estimates cheerfully sub- 
mitted and correspondence 
solicited by 


HENNEGAN & CO., 
Cincinnati. 


When you need Letter 
Heads or Envelopes, send 
your order to 
HENNEGAN & CO., 
Cincinnati. 


When you need printing of any nature or 
description, send your order to 


4 
$ HENNEGAN & CO., 


CINCINNATI, OHIO. 3 


. 4 
saa baba ba abbbbbbbind 


exactly what it will 


PUT YOUR PORTRAIT 
ON YOUR LETTER HEADS. 


TM nee mm 


 HeLLEBERG Pas 10 PAVING 


And if you have some 


particularly good loca- 
tions, have pictures 
of them on too—put 
these latter on the back. 


If you will send us the 
photographs, we will 


write and let you know 


cost you. You will 
find, too, that it does 


not cost much. 
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Distributors’ Chat. 


RECIPE FOR MAKING A CIRCULAR.— 
Start off with a catchy heading; then 
wid a few words of introduction. Now 


stir in your prices, and stir them in well, 
\dd your name and place of business at 
the bottom. Don't set away to cool, but 
end the production to the printer in a 
hot haste, and when it has been mixed 
well with type artistically displayed, and 
Anished with an attractive ink sauce, it is 

uly to be served by carefu carriers. 


i Chandler Stewart. 


ASSOCIATION OF 
Hl Steinbrenner, 


THR INTERNATIONAL 
Mr. W. 
the auther.z-d contracting agent of the 
informs us that 


DISTRIBUTORS 


ihove a-sociation, 
in its history was the I. A, 

Mr. Stein- 
and has no 


previous Umle 
of D. so prusperous as now. 
brenner is a very busy man 


talk, 
statement should put a quietus on the 


time for idle consequently this 
efforts of some outsiders who are jealous 
of the success of the I. A. of D. to injure 
it by circulating fels+ reports. 

Mr. A. B. Bea‘l, of Sioux City, 
has filed with the editor of this paper, 


Iowa, 


affidavits which affirm that 
the employes of the District 
Telegraph Co., of Sioux City, wantonly 
destroved large quantities of the adver- 
tising matter for the Shaker Remedies 
and the Chattanooga Medicine Co., which 
was entrusted to them for distribution. 


a number of 


American 


Sterling Remedy Co. are advertising 
No-To-Bac and Cascants with booklets 
and samples all in one envelope. 


The Mayor of Council Bluffs, lowa, is 
making an attempt to prohibit non-resi- 
dents from posting or distributing bills 
in that citv. He will run against a snag 
if he doesn't look out, and will do well to 
remember that he does not yet own the 
earth and its approaches. 


The methods of the advertisers whose 
ads are appearing as given below, in some 


paits ef the country, has been brought 


into question by several readers of BiLt- 
BOARD ADVERTISING. The ads are as 
follows m4 


gases paid to distribute circulars; salary and 
expenses to travel, enclose stamp. Co-oper- 
ative Co, s17 6th ave., N.¥ 71-janio'o7 


$4.5 


PER t,o casa for distributing cir 


culars Enclose 4 U. S. Dis. Bu., 
Chicago 197 ymMar.1-S-15 
ind regarding them, Mr. G. E. Fischer, 


of Omaha, writes as follows: 
Letters sent them, enclosing stamps, 
brought no reply. written the 


, so has a friend of mine and 


I have 
Co-Operative 


no reply has vet been received. \ man 
in Council Bluffs paid the U. S. five dol- 
lars membership fee and received fifty 


nts worth of work a year ago.”’ 


W. HL. Steinbrenner, of Cincinnati, who 
has just completed the distribution of 
5,000 pamphlets for the Peruna Drug 
Co., of Columbus, O., is now working on 
0,000 booklets for the Von Graef Medi 
cal Co, of New Vork, which will be fol 
almost immediately, by 
folders for the California Fig Svrup Co., 
of Cinteago. Mr 


1 


} 
lowed, Tok) OO} 


Steimbrenner’s system 


fast obtaining great favor with adver 
lisers 


at no 


BILLBOARD 


A new York manufacturer said, the 
other day, that his business had increased 
just five-fold since Jed Scarboro began 
writing his ads for him, two years ago, 
and he said most of the increase was di 
rectly traceable to advertising, too.— 
Brains 


Inclosed | hand you a check for twen- 
ty five ($25) dotlars, and advise you that 
you are the winner in the contest for the 
series of ads, as per advertisement in 
Brains of recent edition. Please ac- 
knowledge receipt. —C. 4. Daniels, Phila- 
delphia, Fa. 


We are well pleased with your work. 
It sthe best we've had.— 41. 2. Aced & Co.. 
7 vpewriter Supplies, Chicago. 


We used vour ads last winter and were 
well satisfied with them. Name terms for 


two dozen more, with illustrations. — 
Omaha Coal, Coke and Lime Co , Omaha, 
Neb. 


I have a big envelope, filled to the flap with further evidence. 


it to you? 


ADVERTISING. } 


You Zan See how 


T Stand 


S AN AD WRITER. 


In the matter of w. iting effective adver- 


tising, it seems to us that Jed Scarboro | 


strikes a little closer to the heart of his 
subject than any other man in the field. 

Bacheller, Johnson & Bacheller, New 
York. 


About a year ago you were one of the 
winners in a prize contest we instituted, 
and your sayings were so clever that we 


write you to make us a dozen short read- | 


ers.— Geo. Benz €& Sons. yy paved and 
Wholesalers of Wines and Liquors, St. 
Paul, Minn. 


I am glad to enclose herewith the check | 
of Mes-rs. R. J. Allen, Son & Co., of Phil- 
adelphia, for $25..¢, in payment of prize, 
which has been awarded to you as the 
author of the 


best series of ads for their | 


china, glassware and lamp business, sub- | 


mitted to them. 

receipt and oblige, 
Yours very sincerely, 

WILLIs B. HAWKINS. 


Kindly 


JED SCARBORO, 


Arbuckle Building, BROOKLYN, N. Y. 


ill Posters! 


You who have posted « Big Four” 
on the «dead walls of London!” 


The Inter-state Association of Bill Posters and 
Distributors, meets in Chicago, July 22d, 1896, 


and the “ Big Four” is the “ Best Line” to that 


city. 


It has the best terminal facilities. 


Solid 


Trains from Cincinnati, Louisville, and Indian- 


apOlis, magnificently equipped. 


E. O. McCormick, 
Passenger Traffic Manage) 


>. 


D. B. MARTIN, 
General Passenger and Tkt. Agt 


fs 


Write Ads 


That are bright, pointed and 
that really bring 
I am not a theorist, 


catchy—ads | 
business. 
nor a boaster 


I base my words on facts—hard, sound, 


honest facts. 


Send full particulars and aone dollar | 


bill for four “ 


Business Builders.” 


Your 


money right back if they don’t suit. 


CLEMENT A. DODSON, 


Crutchfield, Ky. 


acknowledge | 


} 
| 
| 
| 
| 
| 


Shall I send — 


| 
| 
| 
} 
| 
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Lyceum Bureau 


Concert and Lecture Attraction Man- 
aged. Wild West Show and Circus 
Lots to rent. Stenography and Type 
Writing. Send MSS. by mail and get 
any number of cepies desired at cheap 
rates. Distributing. Send circulars 
of your attractions or of novelties. 
Write me for any information desired. 


JOHN C. YOUNG, Jr. 


95 Pitcher St., DETROIT, MICH, 


POST THIS IN YOUR HAT! 
_ THAT THE PUBLISHER'S GUIDE 


Keeps vou fully informed regarding all 
responsible and irresponsible advertisers, 
also presenting each month all new ad- 
vertisers who are entering the field. It 
is of great value to all who are engaged 
in advertising and newspaper work. Sub- 
scription price, $.50 per per year, Sample 
Copy mailed on application—address 
PUBLISHER'S GUIDE, 
3d floor, American Tract Soc Bldg.. New York City 
825 Monadnock Building, Chicago, II. 
Builders’ Exchange, St. Paul, Minn 
Excelsior Building, Pittsburgh, Pa. 


Angora Kittens 


Finest Breed, with long silky 
fur, flowing mane, big flat bushy 
tails, large, handsome eyes, fine- 
ly formed and very intelligent. 
Fluffy as puff balls, and pos- 
sessed with a sweet disposition 
that makes them irrisistable. 

Price $5 and upward. 

Circular free. 


S.R. SPENCER, 


162-164 Vine St., Cincinnati. 


Boom Your 
Business! 


Advertise in 


Billboard 
Advertising 


it Reaches 


Business 
wnouse (Man 


Billboards, 
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‘ADVERTISING | 


New York. 


Po a 
/ ] 894. Our Customers spert 
less than 4% of their entire 
appropriations 


in Bill- Posting. 


It increased to over 12% 


more than $200.000 


It will further increase if 
the Bill-Posters — 
recognize that- service and 
service only will bring 

perma nent and profitable business and 
‘that-orda nization is effective only as it 
conserves the interest of the advertiser 
as well asthe Bill- Poster. | 


(srsi0n wr COURTESY OF JAMES PYLE A Sons—peamuine } | 


’ 4 — _ j : 
a 0 if 3 : 
i 
i ‘ 
a 
a | 
a a 
5 ai : 
‘| ma = ie aes —_ a 3 
£ 73 > B rx fi re . Mints go...” es 7q 
Ea oe Fr. ar () = yy he eee 
| Fe J AEN Pa . 
i oe oe esrb THE 
. “eal " y 3 ae Ee og 2 Sta 
| + aS ... > ize Pm | 
ee gh) Ae i: -. ae | - * 
mi) (7 . (Sa 7 
i 1 ee 5 am a4 #t oe 
a +2 Ber: fede ) fae eae 
i Pecan, et! Ee Cl) : 
1b. 1" se oh | = ' “i733 Sa | 
pitee | re Bain ‘oy yh Os : 
t R, ee. ae 
i is mar 4 = —— = - es 
4g a Fa, if pe: - = = 
: bk : do a . f Pa a, 
=. | ‘t - 
- af fal i . . 
{ ae i eo cw im] : : . 
| i 4, 27’ 1895 
cy wh - ie, iN . 
_— a a apes : oe Hi Pie ¥% 
a j { “i on . og Hi, pay if; ) 
‘ ‘aa & 
 @ ' . re 4 - 
: | > ’ i : q : Fa 7 ‘i 
a wei tae 
q > ig es ) 
a . : ‘se es ‘ “=, 4 ‘ 
i EPA 
- : - i Sit 7 / / 4 #: , “ a “ 7 oP ‘ 
: a, ins **59 ‘ ; > ae 
S ey meee. iistick this up anyway — 
re ae 5 : J % ag pres, ~ ] s f : gt ; 
a 7 Aa 6=—Ss«C«iLS: Jor the good ofthe | 
; i oe OY. 4 .@ ,- , : Fs 
-_ tee ae ah) a. Cause” : 
} wf Oe ause, ; 
ip 
| 
= | : 


ApRIL, 1896. BILLBOARD ADVERTISING. 21 


1896. 
THE DONALDSON GUIDE 


3d Edition now in process of compilation. 


Will embrace every town of over four hundred 
and fifty inhabitants in the United States and 
Canada, with a full and complete description of 
each, 

It gives the population of the town. 

It gives the population of the county. 

it gives the name of the bill poster. 

it gives his street address. 

it gives the name of the distributer. 

It gives his street address. 

It gives the name of the opera house. 

It gives the name of the local manager. 


Printer’s Ink 
Helps .... 
Advertisers! 


It's a weekly journal, furnishing 
you with practical advice, and,re- 
liable information, about every 


it gives the names of the hails. , as , ? : 

It gives the names of aoe managers. IN CINCINNATI: | eee of the business of adver 
it gives the names of the newspape y¥ () ) ] ‘A\) WIBORG (0 sing. 

It gives the names of the editors. ARE OV NE f HEM ? llé | ] cae Enables you to profit by the ex- 

- a = panded ne critics 2 periences—and adopt the methods 

ves the nam — —___ — a Senne er : 

It ives the names of the dramatic cor- a pian Semitic ssan, al - 

respondents. gives complete information abou 

It gives the name of a good attorney. EF |. D E R J EN KS & RA BO RG every way of advertising which 

It will be a manual of useful informa- “d 9 they have found to be feasible and 

tion for advertisers, showmen, and the- profitable. 


atrical managers and agents. The book 
will consist of over four hundred pages, 
7x10%, handsomely bound in cloth and 
gilt. In addition to the Directory the 
book will embrace the complete 
GET code of the Donaldson Cipher, 
YOUR the showman'sencyclopedia and 
the International Professional 
NAME Register. The whole work will 
IN be carefully revised and brought 
up to date, and will be the most 
complete and exhaustive guide ever issued. 
The compilation is a work of prodigious 
labor and great expense, which is not 
wholly warranted by the sale which the 
book enjoys, consequently the 
publisher feels fully justified in PUT 
calling = bill posters, distri- AN 
buters and show printers to pat- 
ronize the advertising columns, AD 
and render all necessary aid in IN 
furnishing data, information, 
etc. Blanks are provided for this purpose 
by the publisher and can be had upon hh } 
application. ! > Ae Bt Be | ' iW t 
It is to the interest of every bill poster and dis- a : oa. 1%. 
tributer to have histown properly representeJ 
and described. Let the ofvertianr know its re- 
sources and the number of people he can reach. 
Let the showman know the circus license and 


whether their isa desirable lot. Tell the theat- oH 
rical manager what kind of theatres, opera 127 N. Fifth Street, Cor. Cherry, PHILADELPHIA. 
houses, or halls you have. 
. . . a —s ae 
It will bring you business. —~ ——___—_—_—_—_—___— 
Because it will be consulted almost | 
daily by the advertisers, showmen and 
theatrical managers of the country. If OOSEN n 
your town or city has increased much in MANUFACTURERS OF Py... -] 
population since the census of 1890, put PRINTING | $ments in part payment fora high grade Acme 
in an advertisement immediately following ARE 


bicycle, which. we scnd them onapproval. No 
; : P work done until the bicycle arrives and proves 

the description of it, stating the present LITHOGRAPHING | Satisfactory. 

population, together with such other ad- S. INKS Young Ladies emplozes én the 

vantages as it may possess, The advertis- pies et 1 It os bo well seen | 

ing rates are very reasonable. Twenty- AND DRY COLORS. | ee ice fe eictlokane ae itl 


five cents - rate li for « | E 
ADS patel edvetidarin peg ae ~ 66 Leaamndaiti 68 , A Be gn van ° 
’ 5 | 


ARE “ ceedingly low. At this rate a 
spac half inch single col- | 
= po nen soy-fpee arly Fr. WorTH, Tex., Oct 10, 1895. 


CHEAP umn comes to $1.75, or an | Acme Cycle Co., Elkhart, Ind 
inch to $3. 50. | DEAR SIRS :—My Acme Light Roadster arrivea 
REMEMBER, that the DONALDSON ’ yesterday morning and not only myself; but 
GUIDE will henceforth be published large- everyone that has seen it pronounces it a strictl 


: } first-class wheel anda beauty. I am very well 
ly in the interests of bill posters, distribu- OO K LYN pleased with the same, and will do all I can to 
ters and advertisers. Heretofore it has . e e | get a great many more to buy your wheel. 


6 s 
Excelsiqr Instructs you- and exemplifies— 
how to write advertisements that 
Crcus Paste will sell goods; or the ‘‘ Ready- 
AND—, Made Ads ”’ it contains can be used 
BI | POSTERS’ BRUSHES to accomplish the same object. 
Contains timely hints about me- 
Made of Hard Wood head, : : . . 
best long Russian Bristles, diums, tending to aid you in select- 


copper wired. The most . Ie 7 ; ; 
practical endesttsiinteamn ing profitable ones to advertise in. 
made. 


ee come apart, Subscription price Now $5 a 

sed and recommended e3 1 

by Barnum. Forepaugh onal year. Sample copy, to cents. 

the leading Circuses and 

Bill Posters throughout the | 10 Spruce Street, New York. 
United States and Canada, ; 


Size ¥ inch. 
Price $30.00 per doz. 
$3.25 Each. | 
i) Extra Extra for Circuses. 
; $40.00 per Doz. $400 Each. DE A BESS GHRES 
+ entirely overcome 


m@ Seat, O, D. to all parts of *s Pat. I ‘a 
P Brrtrerat taper a [UBelAg COR Cuan 


t 
a 
{ Whispers, Conversation « 


; the Country | 
N FLDER | fortable; Self-Adjusting and Unseen. Successful 
1 JENKS & RABORE | whenall other Remedies Fatt. Sorv onty by 
1 EE SC0X, S53 Broadway. Cor. 14th,New Vo 


' fh rogke 
r- i Brush Manufacturers. chars anaes 


When you write, mention Billboard Advertising. 


> 


ee 


-_ Somme ams . _-s “a Yours truly, 
been given over almost entirely to mana C H! CHEATHAM. 
gers of opera houses and showmen, but , | 
from now on this will be changed. Give ~— << —a ALLIANCE, OHIO, Oct. 12, 1895. 


it your endorsement. Talk Acme Cycle Co., Elkhart, Ind. Ge if 


: 2.093 9 __ Send for our | ~ DEaR Strs -—Having given my wheel a good 
it up. Enlist the interest SEND Ee ~witee Let $ Get SS | trial, am ready to say I am exceedingly well 


of your local managers, In FOR pleased and thank you very kindly for the favor 


fact, aid it in any manner CHEW GOOD TOBACCO. Acquainted ? —— and privilege you have given me. ie showed the 

: . 1S, wheel to one of our prominent bicycle agents 
you can, It's a good thing, BLANKS Don't forget toask who did his best to sell mea wheel, and he said 
and if accorded the roe > E> >.» Ee 2 Fy DS |) aboutour after taking a short ride on it that it wasa fine 
it deserves will be a CHINESE BLACK. wheel; -— know if the material is as good as 


vig thing for all “Jnst for fun, you fini i i 
parties interested. PLU G T OBACCO | know—not business—for, of the finish I will ag a a ag bargain. 
| 
@ 


The price of the Donaldson Guide is $3.00 each, course, you are ‘perfectly SETH BARTON. 
and it fe worth many times its cost to those who CHAMPAGNE FLAVOR. e suited’ and would not change 


nec lit. To persons, however, who have not yet @ Is made from the best selected Kentucky © | your ink for your father.”’ 
F ~ ¥ “* aa ‘te Ge ; can Yes, we know; sounds natural. WE HAVE NO ACENTS 


hadan opportunity of examining the work, o1 @ Burley Leaf, wrapped iv Gold Foil, and « 


a who desire to canvas for subscriptions o is Just sweet enough to be good a  ~ py Ship any: 
advertisements, a copy of the current edition, of Sent by mail in neat p per boxes, Ea le Printin Ink & | where for examination: pay 
receipt of fin, "Address afl communications a a eee | p Or WOIKS Ty. ctory. 100 rien of 
’ ress all communications . ctory. tee hoe 
or inquiries to the publisher. re ee ee ae. 148-152 Monroe Street, Chicago. Carriages. 90 styles of 
w H D FALLS CITY TOBACCO WORKS, ee Sao. 
117 & 119 Bullitt St., Lowisvitle, To the first ten persons sending us orders for ; ATC 
a o ONALDSON, may " = inks, resulting from this ad in “Billboard Se » ee aes eS 
Advertising,"’ we will send a handsome present. $35 W. B. Prait, ‘, Elkaart, 
Cincinnati, Ohio. ~~ <a | So be sure and mention this paper. ? te ~ bow — 
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BILLBOARD ADVERTISING. 


At Last 


The vexatious problem 
has been solved. 

An Association which 
associates, 

Protection which pro- 
tects. 

Co-Operative, Equitable 
Practical. 


OO OOOOOOO™ 


-- AMERICAN 
BILL POSTERS’ 
0c STW «--.. 


A Corporation under the Laws of New Jersey. 


00 QGOOSSOOOSHe?-:: 


APRIL, 1806. 


Capital Stock, $500,000, 
Shares, $10.00, 


For prospectus, general 
information and full par- 
ticulars, address 

C. S. HOUGHTALING, 
No. 3 Park Place, 
NEW YORK. 


BIL: POSTERS PASTE BRUSHES. 


The two leading brands of America, both of which are Hand Made, Copper Bound and Steel Riveted. 


The “Nonpareil” 


No good brush is cheaper than this brush. 


PRICES. 
8 Inch, - . $2.25 Each 
a - $2.75 “ 
eg? - $3.00 ‘ 


The “‘Unexcelled”’ 


No good brush is better than this brush. 


PRICES. 
8 Inch - $2.75 Each 
9 st _ 83.00 “ 
_ = - $3.25 “ 


THE DONALDSON LITHOGRAPHING CO. 


CINCINNATI, OHIO. 


1000 Circular-, size 9x12 or smaller 
Mailed in ten days for $1. 100, 10¢c. silver. 
Small papers mailed for 20c. per 100, Satisfac- 
tion guaranteed. Address 


J. T. LUMPKINS, NEVA, VA. 


Do you collect Art Posters ? 


see “THE POSTER” Magazine. 


‘ Monthly. Illustrated. $1 a year. 
Send 10 cents for sample copy. 
WILL M. CLEMENS, Publisher, 
P.O Box 1716, New York. 


The Price is not to be considered when you 
consider locations and service. Send work to 


PASSAIC ADVERTISING CO. 


Control boards in Passaic, 20,000, Rutherford, 
7,000, Garfield, 2,000. Contract for P; atterson, 
100, 000. Distribute also for Passaic and 
Bergen Counties. 


Passaic, N. J. M. Cc. Whitehead, Mgr 


500 Fresh Gummed Addresses of 
Agents and others, alioverthe U.S. Just the 
thing forthose doing a mailing business. 
Price 50 cents, silver, per copy. Address 


J T. LUMPKINS, NEVA, VA. 


MATTAPAN, BOSTON, MASS. 


ADVERTISERS SEND WORK TO 
DAN’L L. CUSHING, 108 River st. 


Distributor and General Advertiser, 


BELOIT, Population 8,000. JANESVILLE, Population 14,000. 


Spencer Bill Posting Co 


Members INTER-STATE Bill Posters’ Association and International 
Association of Distributors. 


BILL POSTING. 10,000 FEET OF BILLBOARDS. 
DISTRIBUTING, circuiT, 25 TOWNS. 
GENERAL ADVERTISING. 


E. DOCKSTADER, Manager. Office, No. 4 S. Jackson Street, 


JANESVILLE, WIS. 
“The Bill Poster’’ 


The English counterpart of Billboard Advertising. Subscriptions 


S50 cents per year, post free, may be sent to No. 127 East Eighth St., 
Cincinnati, O 


(SRCCRECESTEE SETS ESSE ES ESE ESTEE SESE ESET ES SEE ESET SE OSESECTECRESSSOS, CORES ESEESSSESSEESeEs ESEEEERESS 


end forthe Ad-age, Boston. It has 25 Prize 
Ads in each issue. 10c a year. 


i869T aunton Bill Posting Co.1896 


BILL POSTERS & DISTRIBUTORS, 
Best Boards. Best Stock. Best Workmen 
A. B. WHITE, Mgr. and Treas. 


Office. 45 Cohannett St., Taunton, Mass. 


The Second Annual Convention of the Inter- 
State Bill Posters Protective Association will be 


Tuesday, July 21, 1896. 


held at the Leland Hotel, Chicago, Ills. commencing 


EVERY BILL PosTER 
eeeeee ADVERTISER 


WANTS AND NEEDS 


PROFITABLE 
ADVERTISING 


The Advertiser's Trade Journal 
of New England. 


Full of ideas and suggestions for 
the Publicity Seeker. 
Subscription Price, $1.00 per year. 
Send for sample copy. 


KATE E. GRISWOLD, 
Editor and Publisher, 
13 School Street, BOSTON MASS. 


ESTABLISHED 1892. 


The OREGON Circular Mailing, 
Advertising and Distributing Agency, 


lL. W. ROBBINS, Manager. 
Lock Box 50. Central Point, Oregon. 


ELGIN, ILL. Population 25,000 


ELGIN BILL POSTING 
Advertising & Distributing Co. 


Only licensed Bill Poster in the city 


FRED W. JENCKS, Prop’r. 


TRENTON, NEW JERSEY. 
The Trenton Bill Posting Co. 


Owvs all Billboards in the city and suburbs 
Population 70,000 I guarantee the value of all 
Bill Posting and Distributing. 

WM. RK. WILLIAMSON, Manager 


Saratoga 
City Bill Posters 


We own and control all Bill Boards 
in our city. 
Commercial Posting and Distributing a 
specialty. 
For particulars address 


FRANK K. EDDY, Manager. 


) Will write 4 ads for $1, and give 
7 electro of an ontline cut with each to 
ANY PRINTER sending facts and 
cash (one dollar), before May to, ‘6. 
R. 1, CURRAN, Ad Writer, 1517, 15° 


. Sa . Nassau St., New York. 
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LIST OF MEMBERS OF THE 


e [Inter-State Bill Poster’s Protective Association.« 


With their Prices, Facilities, &c. Corrected Monthly. 


Prices j Prices 
| z Listed, + } | : Listed. + 
| £ Protect'd Con handle me | = Protect’d os handie the 
| é and | following | = and following 
TOowN STATE MEMBER a Renew'd , Fae Town. . STATE MEMBER, | < Renew d| ’ 
rs si g¢isiei 2i ¢ | > |s/ sisi3!| 3] $8 
5 al >i ti!) oi) & - | >) >See Bl] 3 
z @ Sis v ei | 5 ig g a e| @ 
<u ciwilis &|) 3s | & } “eis = <a 
%) 2izie!] a] }%| 21 Sial al & 
Alton......c.cc) Is, |Temple Bill peating ¢ _ 17,000, 5c! 3%c) 15° 25) Io0| 500 Albert Lea ...... Minn J. A. Fuller .. 3c 
Aurora ......... “Boru Marvin ° 5.000 6C) «4c 25| 35 so 200 SID < rtstnittescncinn P. Zenders & Son .. 4c 4 
Belleville covece “ OL. BE. Tiemann.. 20,000 5C 3C | 40| 20 2 S00 Faribault... ....... “Jacob Fink.. 
Bloomington..... * |Chas: B. Perry......... .. 2.000, 6c) 4¢ | 25 40) 228) 300 Mankato ... “ |City = Posting Co... 
Cahe® oa cacce Bs “ a 20,000 sce 3'4c 7 33 50 220 Mapleton .. * IC. H. Brown ........ 
Carlinville .. “ A. J. Turner. , 5.000' 4c) 3C 10 16 25 200 Northfield ........ “| H. U, Ensign...... 
Carrollton . _ W.D. Moore . osccee 4,500/ 3¢) 3c 3, 10 25 +100 Owatona ............ Morehouse Bros. 
Centralia............ . Reinhardt & Moore. Sooo 4c «3% 10 «(25 <0 100 Red Wing........... = , 5 -. 
Champaign a *¢ =6Seldon L. Nye ....0....... 10,000! 5c) 34c 2) 20) | 200 St. Peter ... “| Henry J. Ludcke, fr ... 
Charleston........ - J. A. Parker . Sadigensinanen 7,000 4¢ 3c iS 25 50| 100 Stillwater . = Mrs. V. C. Seward .... 
Chicago “ Sox: Bill Posting Co...... 1,500,000 12€ GC 545 800 Io00 10000 «©0- Waseca... ............, “* |A. D. Goodman... 
Chicago “ J. Elmore & Co 1,590,000, 12€) gC | 300 400 500 5000 . | ES ™ ‘wont betmmensea 
| Clinton hain > Lethers & Savely.. 5.000 4c «4c 1s (2s 75| 200 sovceee 
Danvillle........... " Frank P. Myers. 16,000; SC) 354C) 25) 40) 200) SOO |  cceecccccrecceseceeee . 
Decatuf ............. “ Prank W. Haines 27,000} 6c} 4¢ | 45) 60) joo} 300 Burlington . , chamberlin, Barhydt ‘& Co. 
East St. Louis.. - P. G. Stout Sign and Bill Post’ z Co jI,000' gc 6c 49 75 125 3000 Davenport ......... \Chas. T. Kindt . - 
Effingham ...... ° “Warren & Austin. §,000' 4¢ 3% 5 s 20. +100 Fort Madison ..... “« |chas. H. Salisbury. . 
Elgin coceaee “ Pred W. Jencks........... eiabiioedal 25,000 6€) 4¢ | 40° 30° 60) 400 Keokuk ..... exes - Be > ee & Son. 
Farmer City ovens ™ W.S Young ...... osee  eeceee rene 2,000 3¢) 3¢ 4 s SQ) See }] <cccnstes ce + eee . , ‘ 
PROGR ccissoninncssonn . EEO 30001 3¢) 3c 2 « et Os | ere ecceee » pene 
Freeport ..........| “* |Richard Wahiet...... ......... . 15,000, 5¢) 34sec) 10) 20 40) 200 Evansville ..... ‘| Ind. |F. M. Groves . i 
Galesburg.......... “  (O. J. Johnson ........ - 20,500, 6€ 4€ 42 w%> 400) 200 Fort Wayne ...... “| Ft, Wayne City ‘Bill Posting (Oth aces. 
Geneseo ‘“*  |Murray Bros...... 5,000 4c 3C¢ 4) to 25 (2x ~<a a ps Empire Bill ee i sctencsmneswecenses 
Harvard : : L. P. Card....... Neenatuadesenininns eeentinee 2’s00} 13C} 3C¢ 5 10 20/10 i scetsscsninesmnee = Chas. W. stutesman, 
Henry.......... - ‘“ \Fred S. Schaefer........... sei 3,000' 3C) 3¢ 7| 25 so 0c Princeton . ane = »M Tichenor ....... 
Hoopeston .. - 18. @. Levis.......... ecescesseescoseseces 3.500' 39) 3C 4 s 1s} So Rushville. .... : yrand M. Carr..... 
= > noma a “  iGeo. W. Starks & Son ned 15,000 §¢c/ 345c) 15) 25 100) 3x Shelbyville ve t. F. Chafee & Son. 
JOR .cccccce -cecccce ” DeLong & Biederman ... 30,00) 6¢ 4c 15 25 75, 300 Terre Haute...... = |. M. Dishon..... 
Kankakee ......... “ (Geo. A. Webler .. 10,000) + §C) 344C) 12) 25 20, 200 Vincennes ........ - Ellis N. Sparrow.. 
Kansas ..... -  “ (Gill & Propst. steee ceceenes 1,800) 3¢) 3c 4 §& 25 75 | Wabash..... - 9 Herff ...... 
ry ee “ D. F. Cline Bill Posting | Co. ining 12,000' Se) 3%c} 12) 25 25) 10 iiduibiaiieae — —_— 
Lincoln peescee “  \Chas. C. Maxwell. 10.587) SC. 352C) 20) gO) 100) 300 | cecccenee- cones wonian = 
Marshall ............ 8 TV RCRBE PIREIEY xccccces.scccsenecccees cocceese 3,008 xc} 3C 8 12 te Fort Scott.. | Kas. Ft. ‘Scott ‘Bill Posting ‘Co... ; 
Mattoon.............. “Chas. — mpeune q to,oo0| sci 3c) 2 22 60! 200 Leavenworth .... ae L. M. Crawford .. : 
BEOSTO ccvccnereeszese _— i... —_ ee 4,000! 3¢) 3c 2 5 10 650 a “ —_1L. M. Crowford.. | 
Mt, Vernon........ “Col. Malone ...... 7,000| 4c) 3c 5) 12 25 5 Wichita ia “ |C.M. Crawford . : 
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OFFICERS | pore ced Solicitors. 
, O. J. GuDE Co., New York City. P. F. SCHAEFER, Chicago, II1. 
, > ST *y ? = 2 > . | . ~ . * 
P. F. SCHAEI! a President, Chica o, Ils. t. P. G. Stout, St. Louis, Mo. ; J. T. E-mMoreE, Chicago, Ill. 
P. G. STOUT, Firet Vice-President, St. Louis, Mo. CHAS. HoUGHTALING, New York City. fam W. Hoke, New York City. 
W. J. HORN, Second Vice-President, Springfield, Ill. 
P. B. HABER, Third Vice-President, Fon du Lac, Wis. Scale of Prices Adopted for Listed, Protected and Renewed 30 Days’ Display. 
CHAS. C. MAXW ELL, Treasurer, Lincoln, Il. 1,000 to §,000 Population per sheet 3 cents. 
CLARENCE E. RUNEY, Secretary, Waukegan, II. §,000 to 10,000 “ 4 cents. 
es oe 
Board of Directors. 10,000 to 20,000 a ; 5 cents. 
: 20,000 to 40,000 ‘ 6 cents. 
P. G. STOUT, D. SPENCER, A. H.CARNEGIE  F.P. MEYERS, | 40,000 to 60,000 ** “ —_- § cents. 
L. E. TIEMANN, C. STARKS, G. HEBERT, Cc. E. PERRY, 60,° 00 to 150,000 7 = 9 cents. 
A. D, GOODMANN, A. J. TURNER, C. H. GRIEBEL, L. ROLEY. Over 150,000 ne 12 cents. 
; . One Sheets, 15 days 3 cents. 
Traveling Inspectors. : : ents 


Write for free sample copy /nter-State Guide. 
CHAS. B. KITTREDGE, Waukegan. — C. E. RUNEY, Waukegan. | 
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their lives. They know nothing about the advantages of adver- 


tising with posters. They will never learn how promptly the bill boards yield 


=— results; how thoroughly and effectively they reach the 


Some people seem to move forever in one small circle, never 


experimenting, never trying new methods, never looking for any- 


thing better than that to which they have been accustomed all 


public, and how cheap they are. 
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Largest Line of 


Commercial Posters in the country. =—=—-—== 
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The Donaldson Litho, CO, Send for our Catalogue 


of Commercial Posters. 
— = CINCINNATI,O. ~~ 
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Samples free to Agents 
and Bill Posters. 
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